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Toyota of 
San Bernardino 
To]Ota of San Bernard1no 
V\lh namo.:d ro.:cipll.:nt of the 
2007 Toyota Motor Sales 
Presidents Av~ a rd. The 22nd 
annual award was prcsento.:d to 
a select group of do.:alerships 
across the count!) It is the fifth 
yo.:ar the San Bernardino do.:aler-
..,hip h<l rccci\cd the 
President ·s Award. 
UCR is Top 10 
UC Ri" ers~de ranked ninth 
in U.S . Nell'\ and World 
Report'~ list of schools to 
watch. The category. added this 
)Car to the magatine's lists of 
the nation's hest uni\crsilles. is 
hased on nominations by col-
lege officials across the countr} 
and identifies schoob that have 
recently made the most promis-
ing and innm;athe changes in 
academics. faculty, students, 
campus or facilities. See pg. 34 
Western Ranked #1 
Western Ln1versity of 
Health Setenccs · College of 
Osteopathic MediCine of the 
Pacific's graduatmg class of 
200H 1s ranked "'o. I in the 
nation on a l1censing test meas-
uring clinical skills. 
Osteopathic students must pass 
the ComprehenSive 
Osteopathic Medical Licensing 
Examination (COMLEX-USA) 
to practice medicine. COMP 
ranked No. I in the COMLEX 
Level 2-PE/Clinical Skills 
Exam. 
E E I [0~[0 ... com 
$2.00 
MEMO 
TO: All Entrepreneurs 
FROM: Ira A. Jackson 
September 2008 
Henry}. Hwang Dean and Profenor of Management 
The Peter I·: Drucker and Hasatoshi Ito Graduate 
School of Management 
It's hard to recall a hus1er ami more mteresting summer from 
the stunnmg pageantry ami athleticism of the Beijmg Olymp1cs. to 
the drama and importance of the quadrenmal Democratic and 
Republican Convent•ons. Here at the Peter F. Drucker and ~htsatosh1 
Ito Graduate School of Management 1n Claremont. thmgs have been 
mO\ mg along hnskl) as well We. too. arc e\penencing a period of 
both renewal and new bcgmnings. 
There\ always too much mfom1at10n to com C) 1n a short note. 
After two years as dean. I confess that I have )cl to master the art of 
containing my cnthuswsm for the cominucd on pap,e 3 
Annual Study Reveals Tale of Two Job Markets 
Suney Sho,,s Both Employees and Emplo}ers 
Face Challenges in Tough Economy 
Key Findings: 
• More than half of employers sa1d It is challenging to find 
skilled professionals today: Generation Y workers arc the most dif-
ficult to recruit. 
• Closely mirroring responses from employers, more than half 
of workers sa1d it is challcngmg to find a job today. 
• Nearly two-thmls of workers are more likely to try to negoti-
ate a better compemat10n package today than last year. 
• A lack of qualified workers and the higher cost of gas/com-
mutmg were among the top factors Impacting compames' ability to 
recruit skilled labor. 
• Many employers arc likely to offer reduced work schedules. 
''bridge" jobs and consulting arrangements as an alternative to 
retirement. 
• The time to fill open positions ranges from four to 14 weeks. 
with senior-level roles demanding the most time. 
• Six-in-1 0 employers estimate at least a quarter of applicants 
who contact them are not qualified. cominued 011 page 3 
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Builders Group 
Honored 
The Building lndustr;. 
Association. Bald) V1cw 
Chapter recci\ed t\\o 2007 
Association E\cellcnce Awards 
at the August National 
Association of Home Builders 
Executive Officers Council 
Seminar m Rhode Island. The 
Rancho Cucamonga-based 
chapter. which represents the 
eastern portion of Los Angeles 
Count) and all of San 
Bernardmo County, was hon-
ored w 1th awards for Best 
Community Service Project for 
the Bonding Mothers with 
Bab1es Phase I and Best 
Source of Revenu~.: Other Than 
Dues for the 2007 San 
Bernardino County Water 
Conference. 
· Piiii&o8ie'S{5Cean -·-·1 
to the Desert Concert i 
t A Spc.:tal Mustcat Evemng Outdoors j 
Benefiting the Armed Services i 
t YMCA. T\\Cnl~nlllC Palms j 
j6 p.m., Wedne<oda~. September tO. 2008j 
. Tte~Ct\: $10 
t Located at the An Queen Complex, 
j 6tX55 :!9 Palm' Hig.hw">· Joshua Tre~. · 
j . CA9225:! ! 
L. For mJonn.ttion: (760)366·2700 1 
·-·-·-·-·-·-·-·-·-·-·-·-·-·~ 
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Internet • Telephone • Video 
SAVE ~~20% 
on monthly business 
expenses when you bundle 
When looking for ways to save money for your business, look to Charter Business. Get your 
High-Speed Internet, Telephone and Cable from us-you'll get services customized to your 
business needs and save up to 20% on the regular price. 
• The money you save can help boost 
your bottom line 
• A simple, cost-effective solution 
tailored to your business 
Get the bundle 
that's right for 
your business 
All services are delivered over our reliable 
fiber-optic network 
One bill to pay, one company to call for help 
Local customer service and support 
Speeds up to 16 Mbps for downloads and up to 2 Mbps for uploads. 
Choice of business lines, calling feature and long distance plans:· 
l ilr t I I 1l " L '"It 
Top broadcast channels with HO and genre-specific program options. 
Switch to The Charter Business Bundle· and Save 
Call 866-97 4-5048 or visit Charter-Business.comjSave 
C2008 Charter CommunlcatJoos. *Boodle ~ discount vanes based on serVICeS that customer SUbscnbes to Customer mu 
up to 20'lli disOounl Taxes, lees. surcharges are extra. Installation fees ITlal' apply. Internet speeds ITlal' vaty All ·. . and st subsctbe to Olarter Busu1ess Tele~. Internet and Cable TV to reoove 
Slqed to~ Usage monrtored for lffi1101Jef use and abuse. and Charter ITlal' rro.oe customer to a~ ~~ or~ Jm'Kled SLqecl to terms ol appliCable tariff/subsaiber agreement and 
all areas. Other restnctions apply Call for details. • *local servtee requrred to receive ~distance plans. ~ plan or ITlal' restnct or cancel customer's 5ef'I!Ce. Services not available rn 
September 2008 
Dutton Report Alert:California's Next Target- Volunteers! 
By State Senator Robert Dutton 
As the California Legtslature continues its annual struggle on how 
to balance the budget, one thmg has become very clear to me---every 
agency that depenas on state fu!ldtng mu~t figure out how to maxt-
mtze fhc money they recetve. Ttme after ttme we read example after 
example .about .h?w you~ tax dollars ar~ being fr!iudulently. spent-
whether tts tndtvtduals npptng off MedtCal or thteves stealmg from 
funding designated for day care. 
A~other way to make sur:e ~e stretch ~hose dollars effectively is 
by usmg volunteers when 11 ts . appropnate. But tf the State of 
Cahfomta has tts way, your ab1hty to volunteer for your favonte 
orgamzatton may end. 
In case you mtssed 11, Sacramento Bee columnist Dante! 
Weintraub penned this piece that outlines the plight most of these 
foundations and organizations will face. 
This is just another example how California makes it difficult to 
e~sure your tax dollars are being spent as effectively as possible. It 
wtll be dtfficult to resolve our budget without solving issues like thts. 
California lawmakers to volunteers: Drop dead 
By Daniel Weintraub, Sacramento Bee 
When last we spoke with Dianna Aguilar, she was worried. 
Aguilar runs the American River Parkway Foundation, a nonprofit 
organi=:.ation that uses hundreds of \'Oluiueers to clean trash and 
debri.1 fr(?m the public fireenbelt that follow~ the river from Folsom to 
where tt JOIIlS the Sacramento about Mo miles from tlie state Capitol. 
Now Aguilar has fiOne from worried to deeplv concerned. Panic 
might be next. She simply can 'r believe what she :1 ·seein8- or not .\ee-
ing- {rom the California Legislature. 
(/nle.\s the Lesislature acts by the end of its session next week, 
Aguilar's {oundatron will have to start paying its volunteers a state-
mandated wage on Jan. I. And if that happens, the Grear American 
River Clean Up scheduled for Sept. 20 wil[ probably be the last of its 
ANNUAL STUDY ... 
While many workers are havmg 
continued from pg. I a tough time finding suitable 
employment in today's uncertain economy, companies also face 
challenges finding h1ghly-skilled people. According to the fourth 
annual Employment Dynamics and Growth Expectations (EDGE) 
Report by Robert Half International and CareerBuilder.com, 
employees rated the level of challenge in finding a job at 3.56 on a 
one-to-five sliding scale; similarly, employers rated the level of 
challenge m finding qualified candidates at 3.47. 
"A dual hiring environment seems to be taking shape," satd 
Max Messmer, chairman and CEO of Robert Half International. 
"Job seekers in some fields are competing aggressively for open 
positions, giving employers the edge in those segments of the hir-
ing market. At the same ttme, however, companies continue to face 
a shortage of highly-skilled professionals in fields such as technol-
ogy and accounting. These in-demand workers may not be willing 
to leave secure positions unless firms extend very attractive job 
offers." 
The Employment Dynamics and Growth Expectations (EDGE) 
Report International includes responses from more than 500 hiring 
managers and 500 workers, and was conducted from May 7 to June 
I, 2008 by International Communications Research in Media, Pa. It 
was designed to compare the perspectives of hiring managers and 
workers on the state of the current employment market. 
The Challenge of Recruiting Qualified Staff 
The shortage of qualified workers has grown more acute, wllh 
59 percent of hiring managers cuing it as their primary recru1tmg 
challenge, up from 52 percent in 2007. Six out of 10 employers esti-
mate that at least a quarter of the applicants who contact them are 
not qualified. Thirty-one percent continued on page 21 
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kind. 
Agurlar 1.1 etpecting I ,200 \'ofunteer.\ to come our for the fi.Lil 
cleanup. She will J?fOI'ide them ll'ith tr{/.\h hag.\, f{fm·e.\ hwul \WWt=:.-
er, T· 1ltirt.1 and warer. But no monev. 
"llrhev \t·ere all to be paid. " Ac:uilar .1av.1 of her volunteer.\, "we 
would have to clo.1e our door.\. THere is no wav we could .\lln'il·e." 
The same would he true for group.1 all over California that rely on 
volunteers and get .1ome of therr funding from the government. But so far, there is no sign that lawmakers are taking the issue .\eriouslv. 
Thts m1ght sound hke a bureaucrattc m1x-up. People want to vol-
unteer their time, but the state says they must be paia. so they can't 
work at all. But this is no screw-up. It is the intended result of poli-
ctes adopted by the Democrats who control the Legislature. lawmak-
ers who are more concerned about union politics than the communi-
ties they are supposed to re]Jresent. 
Aguilar ts a Democrat. But she says she can't believe how short-
Sighteo the legislators from her party have become. "''m flabbergast-
ed," she told me. "I think we are forgetting the whole point of volun-
teering. You're looking at volunteers trying to assist others, making 
their surroundings beautiful to give back to their community. Tryin& 
to pay them misses the whole point of what volunteering is all about. 
The problem stems from a state law that requires all employees on 
public works prOJects to be paid what is known as the ' prevailing 
wage," which usually means the union wage for a particular trade in 
the region where the job is being done. 
A few years ago, the Legislature and then-Gov. Gray Davis broad-
ened the definition of "public works" to include not just b1g projects 
such as highways and prisons, but any proJeCt that receives any pub-
lic money. Soon. unions around the state started filing complaints 
alleging that it was a violation of this law for nonprofits that got gov-
ernment grants to use volunteers. Anyone who worked on those proj-
ects, the unions claimed, would have to be paid prevailing wage, even 
if they wanted to work for free. 
The state's workplace regulators agreed. A Redding nonprofit was 
fined for using student volunteers to help clear a streambed of debris; 
the students had rece1ved class credit instead of wages. Other groups 
around the state were put on notice: Use volunteers at your peril. 
In 2004. the Legislature stepped in. After much debate about the 
definition of a "volunteer," lawmakers passed an exemption that cov-
ered the truly public-spirited whtle continued on page 31 
MEMO: TO: All... people and programs that constitute 
our remarkable communtty and for 
continued from pg. I the purpose that unites us 
Let me try to simply capture the range of progress and positive 
energy that we experience every day here at Drucker. I hope that this 
"teaser" note from the dean entices you to learn more on your own, 
to get more actively engaged, to enroll in a class. to make contact 
with a fellow alum, to send us a strong student prospect, to reach out 
to a special faculty member, to let us know of an internship opportu-
nity- or to simply experience the pride we feel in our remarkable lit-
tle instttution. 
Exploring the Possibility of Life on Mars and 
Providing Professional Management Education to Help Lead 
the Economic Transformation in China: 
Let me start by highlighting a couple of alumni who are helping 
to change the world. Barry Goldstein (EMBA 03) is the project man-
ager at JPL for NASA's Phoenix Mars Mission (Phoenix Mission 
NASA Article), which is successfully digging for and exploring new 
frontiers of knowledge about the building blocks of life on the Red 
Planet, three feet deep and 35 million miles from earth. Shuming 
Zhao (CGU PhD '90) the dean of the Nanjing Business School 
(Shuming Zhao Article), recently celebrated the 30th anniversary of 
his school with the opening of a handsome new 20-story building and 
an international conference on globalization. This conference attract-
ed 400 academic participants from 20 countries, whom I was proud 
to address in the opening plenary session. More and more I'm find-
ing Drucker grads shaping the future , not just here in America, but in 
countries around the world. Barry and Shuming put to practice Peter 
Drucker's challenge that we ought to lead lives that are not only per-
sonally successful. but significant to continued on page 5 
BUSINESS JOURNAL · PAGE 4 September 2008 
INDEX 
This September m the Inland Empire 
Busmess JoumaP 
News and Features 
Planning for the Coming Boom It's just as important for 
a busmess owner to plan for the commg boom, as tt was for 
them to prepare for the recession. They call it the economic 
cycle, ~d it's been around since people started measunng 
such thmgs. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8 
Play to Win: Control Your Profits in an Uncontrollable 
Market As a business leader or manager, your job is to 
lead. grow and develop your team during all economic times. 
Great coaching and stellar leadership is vital in the 
uncontrollable market of today .............................. 12 
Take You~ Biggest Problem .... a nd Skip It Have tough 
pr?blems m busmess? One solution: Sktp it. That's nght. 
sk1p the problem completely. When you confront your 
roadblock by leaping over it rather than havmg It stop you 
from reaching your goals, you see new solutions that you never 
realized existed .............................. . .......... 15 
~chwarzenegger Stuck on Oil Governor Schwarzenegger 
JOmed the governors of Oregon and Washington to armounce 
opposition to new offshore oil drilling. Bill Leonard, member of 
the State Board of Equalization. commented that oil production 
technology has come a long v.ay since the spill in 1969 .......... • 19 
Business Recruitment Fundamentals: How to Onboard 
More " A" Players Hiring new employees is such a 
challenge today. Lee Froschheiser gives tips to using the right 
hiring procedures ........................................ 28 
Search tor commercial Space 
lor lease/Sublease 
For office, ret.ll, Industrial and executive suites 
sub[!ease.com· 
310/414-0404 
13101 ....... ,..._ INWI, G18 Los~. CA 1t0CMM1 
www.sublea ... com 
Columns 
-
Close-Up ... 6 
Corporate Profile. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7 
Planning............................................. 8 
Investments and Finance. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9 
The Lists: 
Golf Courses in the Inland Empire ............... . ... .. . 11 
Largest Banks in the Inland Empire ..................... 20 
Inland Empire's Largest Hotels ........................ 27 
Sales ................................................ 12 
Executive Notes. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 14 
Computers. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 16 
Management. ..................................... 18 & 28 
Commentary. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 19 
Real Estate Notes. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 31 
Restaurant Revtew ..................... . ................ 37 
Manager's Bookshelf. ........................... . ....... 38 
New Business Lists: 
County of San Bernardino ........................... . 40 
County of Riverside.................... . . . . . . . . . . . . 41 
Inland Empire People and Events. . . . . . . . . . . . . . . . . . . . . . . . . . 43 
Executive Time Out. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 44 
Having trouble keeping your website up-to-date? 
Does It take forever to get your website updated? 
Is your web staff overworlced? 
We can help! 
• c 11 ~ e~s.4-.f&Qte~qz:es ..................... · · ....... ··· ........ . ~ ~-- ~ mtem~t comm~co solubons • 
-- Content management solutions 
-- E-commerce tools and services 
- Online shopping carts and credit card transactions 
-- Website planning, design and Implementation 
-- Website project management services 
-- Website hosting 
- Custom search engines, directories and catalogs 
Our cont.nt management tools can help you decouple the 
look ... nd-feel of your .ne from the Informational content. 
Your clerlul .taff un lc-p your content up-to-date· 
they won't have to walt for your ovfH'WOrlced web e: perts 
to do it. 
For mont Info- us at www.csz.com 
Call today for a fr- consultation! 
909-920-9154 x27 
Sc tember 2008 
MEMO: TO: A/f... soctety as well. 
colltillllt'd jimn pg. 3 Orienting a 
Talented Future 
Leaders Through a Unique Odyssey Project: 
Ne'" Clas., of 
Managers and 
Later thts month. we will welcome a diverse and accomplished 
group of new students who wtll participate 111 a umque joumey of 
personal and professiOnal dtscovery. called The Odyssey. Thb ts a 
shortened version of the pioncenng course that Charles Handy. the 
founder of the London Busmess School and the author of 20 books 
on busmess and soctety, and his wtfe. Eltzabcth. taught for us last 
wmter. Through an unusual process of narrative and photographiC 
introspection and reflection. students wtll be able to gauge how thetr 
values align wtth thetr careers and thetr asptrations. Through this 
course they will be able to compare where they find themselves at the 
outset of their Drucker joumey. and where they will find themselves. 
perhaps transformed. a couple years hence. when they depart from 
Drucker. 
Engaging the Entire Drucker Community in a Day of Fast-
Paced Learning, Social Networking and Personal Inspiration: 
Drucker Day. "'ov. 8. wtll provtde an opportunity for our entire 
extended family to rekmdle old fnendshtps, to make new acquain-
tances. and to learn new insights. Mini courses wtll be offered by 
seven of our Drucker School faculty members. and we'll hear from 
extraordinary students and alumnt, as well as from CGU President 
Robert Klttgaard. The htghltght of the day wtll be our dtstmgutshed 
keynote speaker. Daniel Yankelovich. author of I 0 books. founder of 
the preemment research firm Yankelovich. Skelly and Wright. 
founder of Publtc Agenda. and one of the world's leading public 
intellectuals. Last year we heard from leadership guru Warren 
Bennis of USC and Rosabeth Moss Kanter of Harvard Business 
School. Please join Doris Drucker and many others for a Drucker 
Day that looks to be as intellectually nourishing as well as personal-
ly memorable. 
Putting Peter Drucker's Principles and Practices to Work in 
New Ways Around the World: 
In June we hosted here 111 beautiful Claremont. our second annu-
al Drucker Soctety Global Symposium. with over a dozen groups 
from eight countries on four continents. These Global Drucker 
Socteties apply Peter's wisdom and extend his reach and nnpact 
around the world. In Seoul. CEOs gather regularly in Drucker book 
clubs to read hts teachmgs and dtscuss how to mtroduce his human-
istic approach to management in their compamcs In Dallas and in 
Brazil, Drucker Soctetics will soon be holding workshops-based on 
curricular material provided by the Drucker Institute-to help non-
profit and NGO leaders run thctr orgamzations more effectively. In 
Dubai, the former dean of the Maastncht School of Management in 
the Netherlands. who now ltves 111 the Middle East. is developmg a 
Drucker workshop on entrepreneurship. His target audtence: women 
who feel locked out of society. In Los Angeles and New York. 
Drucker Society leaders arc well along in developmg a curriculum 
that will bring Drucker into high schools. The idea is to show stu-
dents. in a dynamic, agc-appropnate fashion. that effective manage-
ment and ethical leadershtp are how dreams get tumed into reality. 
Drucker Societies arc. tn short. sparking what appears to be a grass-
roots global movement for effective management and ethical leader-
ship. 
Speaking of leadership, our new continued on page 25 
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And the darkest hour, 
Is JUSt before dawn. 
-Dedicated to the one I love 
- A 60s song by The Mamas & 
the Papas 
It seems that way some-
times. doesn 't it? That the dark-
ness of an economic slowdown 
will never end until it swallows 
your business lik.e a pelican 
gulping down a fish. Well 
rdax, that\ not the w a> 11 1~ . 
Good times follow tough times 
- it\ inevitable. They call II the 
economic cycle, and 11 \ been 
around since people started 
measuring such things . It's JUSt 
as important for a business 
owner to plan for the coming 
boom, as it was for them to pre-
pare for the recession. But 
when do you start? How does 
one know it's really over? 
There are no clear defining 
lines from recession to boom. 
It isn't like throwing on a light 
switch in a room. It's more of a 
slow, gradual dawn lighting up 
the eastern sky, takmg its time 
to arrive. We want to find 
trends, not sudden eruptions 
from good to bad ... we want to 
go from bad to just a little less 
bad. 
It's different this time: Sure 
it is, and the check's in the mail, 
and you're my one and only. 
Don't believe what you hear 
from the economic pundits. 
Economics was invented to 
make astrology look good. In 
the late 50s and early 60s we 
had an economic boom partly 
based on new technologies like 
transistors. The "nifty fifty" 
stocks reigned supreme and 
surely it was different this time. 
Then along came the early 70s 
and the Arab oil embargo. We 
were going to run out of oil in 
eight years, they said ... it was 
different this time. Then we 
had the inflation and high inter-
est rates of the late 80s, stock 
market crash of 1987, the 90s 
Internet boom, technology 
PLANNING 
Planning for the Coming Boom 
By Patrick Astre 
meltdown of 2000 followed by 
9, II and now the sub-prime cn -
sts. Every down tum was fol -
lowed by an economic boom 
and vice versa. It 's never "dif-
ferent thts time" and this is no 
exceptiOn. So let \ start plan-
ning for the mevitable resur-
gence of economic growth with 
two questions: 
I . Are we at bottom? 
2. What busmess steps sho-
uld we take if we are entering a 
recovery period? 
OK, let·, look. at the first 
one: Are we at the bottom? To 
answer that question we must 
first realize that it 's a regional 
game more than a national one. 
Las Vegas may be in a boom 
while New York is in recession. 
As of this writing, home pnces, 
which are one economic indica-
tor, reflects this regional dtspar-
ity. US News and World Report 
states in their June 3, 2008 edi-
tion that home prices are UP 
11.8 percent in Mobile, 
Alabama and 6. 7 percent in 
Jacksonville, Florida from a 
year ago. During that same 
period, the Washington 
Business Journal's May 27, 
2008 edition states the Standard 
& Poors/Case-Shiller Home 
price Index fell nationally by 
14.4 percent. 
So to figure out if we're in a 
less-bad period, (no one can 
find the actual, exact bottom) 
look locally for the signs: 
• A surge in residential 
home sales, or at least a drop in 
the length of time homes stay 
on the market. Best bet: Speak 
to local realtors. 
• Increase in new construc-
tion means builders are experi-
encing a demand that will have 
ripple effect on the local econo-
my (think appliances, local 
building materials outlets, 
etc ... ) 
• Decrease in vacant com-
mercia( properties and increase 
in commercial construcuon. 
• Easter credit from local 
banks 
• Lower interest rates for 
mortgages and consumer credit 
• Decrease in local unem-
ployment 
• Increase m "help wanted" 
ads 
All these signs. and more. 
indtcate tmprovmg economtc 
conditiOns locally. in your area 
of business. which is what mat-
ters most to you as the bus iness 
owner. Once you see these pos-
ittve Stgns, it's time to analyze 
your business for the right 
course to take. 
Examme how your business 
did previously in times like 
these: You should be using a 
computerized accounting sys-
tem. Quickbooks is the premier 
one right now. If you're using 
an old paper system and doing 
your own bookkeeping, your 
first task is to change immedi-
ately. 
If you're in a new business. 
this will not apply, but if you've 
been in business a while here's 
what to do: 
Go to the report section of 
Quickbooks (or the equivalent 
section if you use a different 
system.) Examine two sections 
for a similar period of time: 
• Sales by item summary. 
This will tell you what sold best 
for the equivalent recovery last 
time. Similar items will usually 
do well. 
• Income by customer sum-
mary. Who's buying your prod-
uct and services during a recov-
ery? Is it mainly commercial 
clients, individuals, young, old, 
blue collar, professionals? This 
is crucial so you can target your 
marketing toward those clients. 
Now apply the particular 
and unique aspect of your busi-
ness to this information. Factor 
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in changes to your market since 
the last boom time: 
• Has technology changed? 
Don't stock. up on VCRs when 
DVDs are the rage. T he pace of 
techno logtca l change can be 
daunt ing someti mes. Be sure 
you' re not caught usmg outdat-
ed technology in booming 
ltmes. 
• Have the demographtcs of 
your market changed'> Do you 
have younger buyers mstead of 
o lder ones, families mstead of 
s ing les, indus tnal/commerctal 
as opposed to individuals? 
Such changes m your market 
will require di ffe rent sales 
strategies, pric ing. inventones. 
etc ... 
• What's the competition 
like now? At the risk of sound-
ing ghoulish, look around for 
competing business that didn't 
survive the recession . Move 
aggressively to grab the market 
shares of moribund competi-
tors. Likewise, be aware of 
aggresstve competition and 
match them blow-for-blow. 
• What are the factors 
unique to your industry? Some 
industries thrive in recession 
and don't do as well in recover-
ies. Look to the unique aspects 
of your industry. 
• Loosen the purse strings a 
tad. Now's the time to increase 
advertising and marketing, add 
to inventories, hire sales peo-
ple. Be cautious, but move for-
ward. 
So there you have it, the 
basic steps to take advantage of 
the coming economic expan-
ston. And remember. when 
things are looking super-good 
and it seems like this boom will 
never end ... that will be the 
time to prepare for the next 
recession. 
For more infomuJtion, contact 
PaJrick at 1-631-744-9100 or visit 
www.ProspemusBoorner.com. 
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STOCK CHART 
THE GAINERS 
Top five. by percentage 
Com pam Urnn1 k,..Qf 
~ M2n!h 
Modtech Holdings Inc 0.10 0.04 
Hansen Natural Corp 29.12 22.86 
Outdoor Channel Holdings Inc 7.79 6.89 
Amencan States Water Co 39.36 36.12 
Emnse Corp 0.61 0.57 
Ticker 
American States Water Co AWR 
Basin Water Inc (L) BWTR 
Channell Commercial Corp (L) CHNL 
CVB Financial Corp CVBF 
Emrise Corp ERI 
Fleetwood Enterprises Inc FLE 
Hansen Natural Corp (L) HANS 
HOT Topic Inc HOTT 
K-Fed Bancorp KFED 
Modtech Holdings Inc {L) MOOT 
National RV Holdinas Inc (L) NRVH 
Outdoor Channel Holdinas Inc OUTD 
PFF Bancoro Inc PFB 
PI.!Y_sicians Formula Holdings lncJ.Q FACE 
Provident Financial Holdings Inc (L) PROV 
Temecula Valley Bancorp Inc TMCV 
Vineyard National Bancorp (L) VNBC 
Watson Pharmaceuticals Inc WPI 
£2in1 %Chan~:~: 
~ 
0.06 150.0<:? 
6.46 28.3"/c 
0.90 ll.l% 
3.24 9.0% 
0.04 7.0<:? 
8/21/08 
Close Price 
-
-
39.36 
1.58 
0.43 
10.65 
0.61 
2.23 
29.32 
5.64 
9.52 
0.10 
0.02 
7.79 
1.13 
7.20 
6.50 
5.67 
0.86 
29.61 
THE LOSERS 
Top five, by percentage 
Company f2in1 o/c Chan~:e ~ 
M2n1h ~ 
Vineyard National Bancorp 0.86 
Basm Water Inc l.'i8 
Channell Commerctal Corp 0.43 
Phys1c1ans Formula Holdings Inc 7.20 
Fleetwood Enterprises Inc 2.23 
2.83 
3.91 
1.00 
9.31 
2.83 
-1.97 -69.6% 
-2.33 -59.6% 
-0.57 ·57.0% 
-2.11 -22.7<:? 
-0.60 -21.2% 
7/31/08 %Chg. 52 Week 52 Week Current PIE Exchange 
Open Price Month High Low Ratio 
36.12 9.0 46.14 31.78 24.6 NYSE 
3.91 -59.6 13.42 1.29 NM NASDAQ 
1.00 -57.0 4.91 0.43 NM NASDAQ 
11.32 -5.9 13.00 7.12 14.2 NASDAQ 
0.57 7.0 1.04 0.42 NM NYSE 
2.83 -21.2 10.17 1.82 NM NYSE 
22.86 28.3 68.40 20.67 17.2 NASDAQ 
6.29 -10.3 9.00 3.90 14.1 NASDAQ 
9.37 1.6 14.52 7.61 27.4 NASDAQ 
0.04 150.0 2.00 0.03 NM AMEX 
0.02 0.0 1.00 0.01 NM AMEX 
6.89 13.1 9.70 5.30 NM NASDAQ 
1.09 3.7 18.13 0.61 NM AMEX 
9.31 -22.7 13.49 7.00 13.3 NASDAQ 
7.00 -7.1 25.17 6.10 250 NASDA_Q_ 
5.3 1 6.8 18.88 4.03 11.6 NASD~ 
2.83 -69.6 19.57 0.77 NM NASD~ 
28.91 2.4 33.00 23.90 17.3 NYSE 
Notes: (H) - Stock hit fi fty two week high dunng the month, (L) - Stock hll fifty two week low dunng the month, NM - Not Meanmgful 
Duff & Phelps, LLC 
One of the na1ion 's leadmg mvestment bankmg and financial 
adv1sory organ1za11ons. All stock data on th1s page is provided by 
Duff & Phelps. LLC from sources deemed reliable. No recom-
mendation 1s intended or 1m plied. (3 1 0) 284-8008. 
Five Most Aedve Stocks 
Hansen Natural Corp 
Watson Pharmaceuticals Inc 
Fleetwood Enterprises Inc 
HOT Topic Inc 
CVB Financial Corp 
D&P/IEBJ Total Volume Month 
Advances 
Declines 
Unchanged 
New Highs 
New Lows 
9 
8 
I 
0 
8 
70,182,342 
18,867,403 
14,116,372 
13,254,402 
12,349,494 
147,077,393 
MANNERINO 
LAW OFFICES 
"Laws were made to be brolu!n" 
Christopher North, May, 1830 
"Had laws not been, we never had been b/am 'd; for 
not to know we sinn 'dis innocence" 
Sir William Davenant 
1606-/668 
10681 Foothill Blvd. Suite 280 Rancho Cucamonga, CA 91730 
tel. (909) 980-0630 fax. (909) 948-8674 
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Many husiness 0\\ncrs arc 
struggling to stay profitahle in 
toda) ·.., economy I hav c heen 
surprised that Ill) consulting 
busmcss ts busier nov\ than 
cv cr. t! sua II) Ill) busmes!.. slows 
dO\\ n in Apnl after husmesscs 
file thetr ta"\ returns. Thts year 
ts different and I hav c heen 
thinking at>out wh). I am a cer-
tified Quick Books® ProAdvtsor 
and I help my clients track thctr 
finances more qUick!) and ea\t-
1) using QuickBooks® comput-
er bookkeeping software. I pro-
vide Quick Books® setup. tram-
ing and trouhleshooting sen tccs 
at my client's locatton for 1-2 
hours at a time. 
Some husiness owners arc 
realizing they need to track their 
finances heuer in order to knov" 
hOI\ their husine's is doing: 
month-to-month and week-to-
week. These husiness O\\ ncr.' 
knov\ that they need to recog-
mzc changing trends quickly to 
help them make money. 
Computer hookkceping soft-
Staying Profitable in a Tough Economy 
v\ arc can help do that. and 
QuickBooks Pro ....--.--~_., 
ts the most popu-
lar. costtng 
under $200 for 
three y cars usc 
1\10\\, tf 
you're ltke my 
clients, working 
on finances ts 
not how you 
want to spend 
your 
Trackmg 
b u s i n 
time. 
your 
t! s s 
Workmg with a professiOnal 
who specializes 
in stmplifying 
and streamlining 
) our categories 
to match your 
t h 1 n k 1 n g 
processes \\iII 
save you 
money 
problems. 
doesn't 
tune, 
and 
Who 
need 
e\tra time. e\tra 
money and 
fewer problems 
finances can anytime of the 
rea II) take less r------:--::---,-----, ) ear? 
ttme than you ..._ ___________ _,I I low do you 
v\ould guess. especially if find a professiOnal consultant to 
you're using or willmg to usc help you do this? 
computer accounting software. Talk to your good 
The answer i' to set up fncnds. Ask them 
tracking your whtch profession-
finances the same al they recom-
way that your mind mend. A-,'-. your 
thinks at>out them. family. your 
Then you enter the friends at work. 
data into the 
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your lawyer, your insurance 
hroker. your ta"\ accountant and 
c,lll your local Chamber of 
Commerce. You need to find a 
professional you can trust and 
v\.ho works v\cll vvtth you: 
someone v\hO listens and 
responds to your needs. 
You should feel good ahout 
whomever you choose. Do not 
hesitate to say good-hyc to a 
consultant who docs not meet 
your needs. Getting your 
finances under control so you 
can track them quickly and 
effectively provtdes you price-
less time and energy to gro\\ 
your business and increase qual-
ity time with your loved ones. 
~·i.1i1 Ill\' 11 eh.1ite m 
HWII'.QBOueen.com ji1r more 
informal/Oil. Contact QB Queen 
Certified Q111ckBooks iil 
ProAch·i.1or Linda Ru.1.1ell at 1-
877-553-4422 for rour ji'ee 15-
minute telephone con.111ftation. 
And START tuming rour hu.li-
ness around! 
The Grcenhom Ranch is an ideal \enue for meetings and retreah. With our miles of trails. 
meadows. cree'-.s and ponds coupled \\ ith our Equme Assisted Team Butldmg Program. your 
group will lind unlimited opportunities to develop personally and professiOnally as individu-
als and as a team. 
LODGING & MEALS 
Facilities mclude 16 cabins for smglc or multiple occupancy. The main lodge has 10 rooms. 
' heanh side meeting area. coffee sen· ice and a cyber center\\ ith \\ire less acce-,s. Rates include 
three heany meals a day. scn·ed family style 111 the Chuck House. Special dtctary needs an.: 
easily a~:commodated. 
OPEN ALL YEAR ROUND! 
Call to hear about our spectal bw,mess and non-profit rate'>. 
DAILY RATES INCLUDE: 
Meals. lodgmg. refreshments, meeting rooms, and acltvittes. 
WiFi acccs-, available 
TO BOOK: 
Call 1-800-33-HOWDY (800-334-6939) 
Email: lisa@grecnhomranch.com 
Location: Quincy. CA 
Member of the ITEX 
Cashless Marketplace 
800.649.1229 
www.ttex.com 
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Golf Courses in the Inland Empire 
l./\1<'<1 ·\lplwl~t•tim/ly '111/l/llll<"d 011 1)(1'-:<". 13 
Cour\e "amc \t~mt. Co. or 0" ner G~nh'i:\: len~th ofCour.e (\d\.) Yl"ar Built Top Local Pro or \1anager 
Add...,.,_, f)pe of Cour<e \hekda)\ I Round' pl..'l)'ed Yearl) Courcre J>c.~iJtntr fitle 
Cit), State. lip \1em~r\hip lee\ \~eekend' R~nat1on Phone Phone~ta' 
t::-\1ail ~dd,...,, 
Caliente Sprong' R. \. R""'rt T1m ~1J.nthei ~I() 7X5 19'17 Chri,t) Harper 
I. & GolfCou,.,. Re)<,orVSe!rni-Pri..,atc SIO na Ray Rarrurc1 Re50rt Managtr 
70-200 Dillon Rd. N/A ! MR8) 8<).1 7727 (760) 329-Z979/2~1-21-.72 
[)e;en Hot Spnng' C'A 92241 calaentcspnngo..@calientespnngs.com 
Cnlime>a Country Club The Brn.\wells $22 (w/can) 6.000 1959 Ben Carwn 
2. 1300 S. 3rd St Pub he $32 (w/can) 30.000 N/A General MJ.Oag.er 
Calime,a, CA '12320 na (909) 795-2488 <909> 795·248Rn95·357R 
Cathedral Canyon Country Club Wclk Reson Group S40- SM5 6.502 1972 Robert Burke 
3. 683 II Pa.,eo Real Sema-Privah! S45 • $85 68.000 David Ramv11le General Manager 
Cathedral C'uy. CA 922:14 St.~OO S2.500 (70!)) 328-6571 (760) 328-6571/202·9121 
Colton Golf Cour;e S20 3.108 1961 Tad Juday 
4. 190 I W Valley Blvd Publtc S25 60.000 Roben Trent Jonc\. Sr. GM!Supenntendent 
Colton, CA 97:124 N/A (909) 877 1712 (909) 877-1712/877-2226 
C..., Creek Golf Club Lank\ Management SM 6.833 2001 Tim Gardner 
5. 43860 Glen Meadows D-.Uiy Fee SM5 44.000 Arthur Htll\ Head Golf Prot 
Temecula. C A 92590 $275-500/MO (909) 506-:1402 (951) 506-3402/506-6802 
J'-"Ci.!.-,@cr&.;.screekgolft:lub.com 
Date Palm Countr) Club ELS S45!$40' 3.083 1972 TBA 
6. 36-200 Date Palm Dr Sema-Private S45/$40' 35.000 Ted Robam.on General Manager 
Cathedral City. CA 92234 S2.000 (•1\o.thghtl (866) 465 3914 (760) 328-6514/321·2473 
Desert Dun"' Golf Club Brooks Street SIOO 6,876 1989 Okn Bartky 
7. 19-300 Palm Dr. Publtc SilO 45.000 Robert Trent Jone'i Jr. General Manager 
De""n Hot Spring,, CA 92240 $200 (760) 251·5370 (760) 251·5370!25 1-5371 
1nfo@desendune;golf.com 
Desert Willow Golf Resort Kemper Sports S35·S80 7.056/6.913 1997/1998 Gary Piotro,.ski 
8. 38995 Desen Willow Dr Resort 75.000 M1chael Hurzdan. General Manager 
Palm De<en. CA 92211 N/A Dana Fry. John Cook (760) 346-7060/346-7444 (760) 346-7060 .nfo@~nwillow.com 
Eagk Gkn Golf Club Pnvately Owned S49 6,930 1999 St••• Jdf"'Y 
9. 1800 Eagle Glen Pky. Public S69 na Gary Rot:er Baud General Manager, PGA 
Corona, CA 92883·0620 N/A (909) 272-4653 (951) 278·2842/278-0322 
eagleglengc com 
East Valley Golf Club Choon Man Lee SSO/S65 7.337n.442 2000 Cboon Man Lee 
10. 36211 Champ10n' Dnve Da1ly Fee S75/S85 80.000 Schm1dt-Curley 0..1gn Director or Operauons 
Beaumont, CA 92223 S2.750+ (95 I) 845-0014 (877) 742-2500/(95 I) 845-0280 
El Prado (2 Courses) S26 6.508t6.671 1976 Bnx•Jaak• 
II. 6555 Pme Ave. Public S40 55.000!57 ,000 H. &: D. Ram,·•llc General Manager 
Chmo. CA 91710 N/A (909) 597·1753 (909) 597·17531393·~061 (909) 597-1753/393·5061 
El Rancho Verde Royal Vista Pacific Golf Ent. S39 6,844 1957 Cory Da•is 
12. 355 E. Country Club Dr. Public $52 55.000 Harry Ramvtlle General Manager 
Rialto, CA 92377 N/A (w/can) (909) 875·5346 (909) 875·5346/875·0228 www.pacificgotrenterpri~s.com 
El Ri•lno Country Club El Rivino Country Club. Inc. SIS 6.437 1956 
N/A 
13 5530 El RIVmO Rd. Public S31 na N/A 
R1verside, CA 92519 (Cio.ed for remodehng) S48 (909) 684-8905 (95 I) 684-89051684-7964 
Empire Lakes Golf Course Oak Creek Ranch Golf Club S60!$40 5.200t6.923 1995 Eug•n• Park 
14. 11015 SIXth St. Public Fri. S75!$45 na Arnold Palmer General Manager 
Rancho Cucamonga. CA 91730 Yes S90/SSO (909) 481-6663 (909) 481-6663/481-6763 
mfo@empu•lakes.com 
Geaenl Old GolfCourw Donovan Bros. Golf St9/S27 6,794 1955 K1kl Garcia 
15. 16700 Village West Dr. Public S29/S37 65.000 na Head Golf Prof. 
Riverside. CA 92518 Mthtary &: Sr. Discounts S65/SI95 (909) 697-6690 (951) 697-«HJ/697~ generaloldgolf@w•ldblue.net 
Green River Golf Club Course Co., Inc S32 (Sr S25) 6.470/6.275 1958 Judy Sagucbl 
16. 5215 Green River Rd Public- Daily Fee S40 95,000 
Lawrence Hughes/Carey B1ckler General Manager 
Corona. CA 92880 N/A (Jr SIO) (909) 737·7393 (951) 737-7393nJ7·7432 www.playgreenriver.com 
Glftn 1M Golf Courw City of Victorville S23 6,643 1964 
Joe G.,.. 
17. 14144 Green Tree Blvd. Public $28 32.000 Bill Bell 
Dinoctor 
Victorville, CA 92192 SI25/Mooth (SI75 w/can) (760) 245-4860 
(760) 245-48601955·5279 
www.victorvilleJolf.com 
H•ritage Palms Golf Club Hentage Palms S10-SII5 6.727 
1996 Gonlonuith 
18. 44291 Hentage Palms Dr. Public na 
AnhurHtll< Golf Pro 
lnd10, CA 92201 N/A 
(760) 772-73:14 (760) 772-7334/360-4124 
Hesperia Golf A Coualry Club Donovan Bros. Sl9 6,996 1955 
._~ 
.,. 11970 Bangor Ave. Sem1-Pnvate S24 na 
Bill Bell Jr. General M-ea 
Hespena. CA 92345 Sl25 
(760) 244·9301 (760) 244-93011244-9238 
~IIOI.com 
NIA = Not Applicabl' WND Mof
1
wld nol Dud''-'~ na • not D\"CJJiaN~ 1'111 ll'ljonrtDIJOtl m tMtlbow lut •·MobltmV'dfrotrt tM rc~~mpotutt lutnl. To 11tt bt-stojC*T Ltowltdt~ IN l1f/011ffa!Jt•fl sMppliN u ornu-ot~ cu ofprr» llll'flt. l+1ult ~wn qJorr u l"'tttU Jo tll!W'I' IN 
orruroeyond thoff*Rhntu o{tN lm. omUSIOIU ottd f'tpo~raplucol trron somttUMS O«&&T PltGSt uttd (Offl'CtrotU oraddmon .. t Oft C"OMpiUI'YimtrltNd lo: 1M Inland f.mptrt B~rttJS JPfU"7tiJl .. P.O. Bm. IY79, Rancho C.u.amongo. CA 01729·1979 RtMarclwtl 
by N""' Cl<mtu1 COfl)nKiu 2008 by I£BJ 
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SALES 
Play to Win: Control Your Profits in an Uncontrollable Market 
By Nat/zan ]amail 
Housing is in the dumps. 
The price of gas ts too high and 
going higher. Small and large 
businesses arc failing everyday. 
Blah, blah, blah. Why not just 
put a headline on the front page 
of any city newspaper: "THE 
SKY IS FALLING. THE SKY 
IS FALUNG!" 
With our positively glo\\.ing 
outlook on the economy today. 
it can become very difficult for 
a team to stay focused on 
achieving their goals; as a mat-
ter of fact. the headlines are a 
perfect excuse for why a person 
\\.Ould say. "I can't hit my tar-
gets." As a business leader or 
manager, your job is to lead. 
grow and develop your team 
during all economic times. 
Great coaching and stellar lead-
ership is vital in the uncontrol-
lable market of today. 
In sports. winning a game 
depends on a team's willingness 
to play offense and ··play to 
\\in." The same is true tn busi-
ness. Howen:r. \\.hen the com-
petitiOn gets tough or the mar-
ketplace becomes uncontrol-
lable. we see companies piay 
defense by making "safe" deci-
sions such as cutting costs. 
Business owners on the defense 
also shift their focus from grow-
ing the organization to protect-
ing the organization. Compare it 
to a hockey game. If a team only 
played defense. they wouldn't 
score any points. The best this 
team could hope to achieve is a 
tie, with a score of 0 to 0. In 
business there are no ties, just 
successful teams and struggling 
teams; and "playing not to lose" 
most likely guarantees failure. 
Let's compare the "playing 
not to lose" management style 
with the "playing to win" model 
(defense versus offense) in two 
common business '>ituattons. 
Part 1: 
Playtng not to lose 
defense: Thts mentality usually 
tolerates bad perfonnance due 
to a htring freeze. and believes 
that a bad body is better than no 
body. This is even more com-
mon when organizations look to 
lower costs and increase profits 
rather than mcreasmg revenue. 
A leader knows that by remov-
ing a low-producing salesper-
son. he will have an open terri-
tory that cannot be bad. filled. 
This causes additional work, 
stress and a possible decrease in 
sales for the manager. In theo-
ry. 50 percent is better than 0 
percent. however, the truth is 
this process always costs the 
organitatton-and top perfom1-
ing salespeople-because it 
sends a message that low per-
fom1ancc is acceptable during 
the hiring freeze. Some of the 
top performers eventually lO\\er 
their perfom1ance. or the ones 
\\110 refuse to lower thetr per-
fonnance move to an organita-
tion that appreciates and 
requires their high perfom1ance. 
This management style also 
causes more work for the leader 
because he or she has to con-
stantly follow up and baby-sit 
the staff. 
Playing to win-offense: 
This mentality usually doesn't 
tolerate bad perfonnance and 
believes that no body is always 
better than a bad body. A leader 
must never lower his or her 
standards or expectations based 
on the financial restrictions of 
the organization. Salespeople 
are not overhead; they are rev-
enue-generating expenses. 
With that said, a leader will 
actually lower the cost per 
salesperson by removing any 
bad bodtes. In turn. the finance 
department (or powers who be) 
will be pleased with the 
increased profitability and the 
strong performers, and the 
leader's skills will go toward 
increasmg sales. ow, the 
leader will be able to justify lm-
ing a ne\\. qualit} person to 
increase profits beyond the cur-
rent rate, or worse case sce-
nario. maintain profits until the 
"control" of market returns. 
Either way, it is a win-win. To 
control profits. a leader must 
control the team's envtronment. 
Part II 
Playing not to lose 
defense: This menrality usually 
accepts that because a team has 
been successful in the past. they 
do not need to practice or focus 
on the core selling skills. Thb 
is very common in many organ-
izations. If the team assumes 
the) do everythmg right. then 
they start to seek outside solu-
tions to keep sales up ami con-
trol proflls. The leaders begm 
asking for additional promo-
tions and discounts, which ulti-
mately cut into profits. The 
competition starts to lower their 
prices, then the company low-
ers, and the battle continues 
until one company is no longer 
willing (or able) to lower their 
prices. The next proposed solu-
tiorr is to develop a new product 
or service that the competition 
does not have, hoping this will 
bring profits back to the level 
they were at prior to this uncon-
trollable market. When a leader 
does not believe the profit can 
be controlled internally by 
changing the team or strategy, 
the only option is to rely on out-
side circumstances causing 
profits to lower. 
Playing to win-offense: If 
a leader cannot control the com-
petition. the economy or the 
marketplace. \\hat can be con-
trolled? The answer ts the team 
and its acttvtttes. The need. and 
want. for most products and 
servtces extsts tn an uncontrol-
lable market. but the reason for 
the purchase has changed; a 
leader's job ts to help his team 
recognize these circumstances, 
and lead them to grow. A leader 
is similar to a coach in sports. 
Hts job is to coach the team, not 
manage the team. A profession-
al football player has been 
throwing, runnmg, blockmg, 
and catchmg hts entire life-yet 
he practices five days a week, 
because to get better is to prac-
tice. The game changes, the 
rules change, the opponents 
change, and plays change. so he 
can never stop learning. adapt-
mg and growing. Business is no 
different. A salesperson who has 
qualified hi' customers' needs 
and closed sales for I 0 year' 
needs to pracuce just as often m 
order to contmue wmning the 
game To control profits in an 
uncontrollable market is to 
improve the things you can con-
trol in order to outperfonn the 
things you can't. 
Controlling profit in an 
uncontrollable market IS simple, 
but not necessarily easy. 
Becoming a great leader and 
controlling the profits of your 
team requires hard work and 
proactive play-to-win decisions. 
It's not knowledge that makes a 
leader great; it is the discipline 
and willingness to use that 
knowledge. 
For additional information, 
visit www.NatlumJamail.com or 
comact 972-377-0030. 
I Environmental Services 
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Golf Courses in the Inland Empire 
, ollfillll!'cl /roll/ f'lll.:<'. II 1.1\tt'd lfpfwf"'"wf/y 'oJIIIIIIICd on f"l'-:1'. ,-
Cour,c Nume \1gml. Co. or 0\\nCr Green Feec,: lor>~lh or Cour<e (\d\.) Year Built lOp Local Pro or ~h,nager 
Ad drY\> l)pe ofCou....., \\oekda)' I Round\ pla}ed Yearl) Cou~ l>e\igner Tille 
City, State, lip Mcmb<"r"\hip F~ \\oekend\ Reo,.enalion l'hone Phonell-a• 
f:. \1ail Add""' 
Hidden Spnng Counll) Club SH~St5 ~.0"4 )977 l.ori Marohan 
20. 15500 llubblmg V.elb Rd Publi< Sl(l..$15 na l nkno"n (i60) 329·8816(32'1+114 
De"'n liN Spnnss. CA 92!40 NIA 1760) 3N 8816 hl<iden_c,pnng.scc@Juno com 
Hidden Valley Golf Club GmtHudc Goll Mgmt. S~O.(J(l 6.880 (9'}1 Gt<>rg< Apodaca 
21. I 0 Clubhou\c Dr Charnp1ono.,h1p Cou~ $4()..80 n.ooo Casey OTallaghan General Manager 
Norco. CA 92860 D.uly Fcc !909) 737-1010 (951) 737·1010n~7-2424 
gcorge@h1ddenvalleygolf.com 
Indian II ill\ Golf Club Cox.(Vv'esr Pro~n1es $38 6.140 1965 f:d Harmon 
22. 5700 Clubhouse Dr. Pubhc $55 60.000 Harold Hee" Head Golf l'ro I'GA 
RIVCOIOO, CA 92509 SW.95 (\<lean) (9091 3~2090 1951) 3~21l90/AA5·0990 
edharmon@mdianhlll•golf.com 
Indian Palm> Counll) Club Da\-e Wc:•mert S4S-S70 6,400 1948 ROAA~ Cox 
23. 48-630 Monroe S1 Resort S4S.S70 40.000+ Cochran/()ct"-Cilcr General Manager 
lnd1o. CA 9220 I $3.075 (760) 347-2326 t760> 775+144ms-444s 
Indian Springs Golf & Country Club Nell Finch $79 (N. D.)/$99 () .. Marl 1>.713 (Gold Tees) 2000 Nell Finch 
24. 79940 We,larrl Ito Sem1-Private $89 tN ·D )/S'I'I (J -Mar) 30,000 Dave Gmkel PGA, GM. Dir. of Golf 
lnd10. CA 92201 N/A {76()) 200-8988 (760) 200-8981!/200-2434 
Indian Wells Golf Resort OB Spon' $65-$195 7.050 2006 JetrLtssig 
25. 44-500 lnd1an Welh Ln Pubhc $75-$95 7.375 John Foughl General ManaJ!t!r 
lndl3n Well,. CA 92210 N/A ~8.000 (760) 346-4653 (760) 346-4653{.\4().!0~5 
Indio Golf Course C.ly of lnd1o St5-S20 3.004 1964 Jim Curtis 
Z6. 83-040 Ave. 42 Puhhc SI5·S20 50.000 Lany Hughes General Manager 
Indio, CA 9220 l N/A (760) 347-9!56 (760) 347-9156{\47-5282 
Jurupa llills Country Club Robe Ia Corp. $32 (Sr $28 w/ nde) 6.020 1960 Jason Ta}Or 
27. 6161 Moraga Ave. Pubhc S46 na Billy Bell Direclor of Golf. PGA 
R1Vef'\1de. CA 92509 N/A (wlcan) (909) 6!15-7214 !951) 685-72141685-4752 
La Quinta Dunes Course KSL Recreation S79-SI45 6,750 !985 Paul M«:on~~~kk 
28. 49-499 Avemda Vi•la Bonila Res on 30.000 Pe1e Dyt General Manager. PGA 
La Qum1a. CA 92253 N/A (800) 742-9378 (760) 564-7686f77l·5735 
La Quinta Mounlain Course KSL Recreauon $235 (Nov. Apr.) 6.750 1985 Paul McCormick 
29. 49-499 Avemda ViSia Bonua Serna· Private $235 (Nov ·Apr.) 40,000 Pe1e Dye General Manager, PGA 
La Qumla, CA 92253 N/A (800) 742-9378 (760> 564 7686mt-5735 
Manioll's Rancho Las Palmas KSLR<'Orts SI09 6.089 1977 are..-Jlke 
341. 42000 Bob Hope Dr Privale/Rewrt $119 45.000 Ted Robinson WND 
Rancho Mirage. CA 92270 S6500 1760) 862-4551 (760) 862-45511862-4582 
brice@rancholaspalmos.com 
Marshall Canyon Golf Club James Duffin U $22 6,100 1966 Kenny Muray 
31. 6100 N. Slephen' Ranch Rd Pubhc S29 80.000 Adams. Lalham, Knpp & Wnghl PGA Pror.-,.onal 
La Verne. CA 9!750 N/A (909) 593-8211 (909) 593-8211/593-3050 
www.mar;hallcanyon.com 
Mtsquilt Golf & Country Club Jame' & Janel Yoo S30-S80/S25·S60• (S37 w/ cart) 6.328 !985 ....... Doyle 
32. 2700 E. M<'ljUile Ave. Re~ort S~l\.SQO/S25·S60• N/A General Manager 
Palm Sprmss. CA 92264 S2.500 Smgle/S4500 Fam. (2) t•T">hghl) (Sea.,onaJ) (760) 323-9377 (760) 323·93771323-7108 
!\.1Js.ion lakes Counlry Club EqUII) Owned by \.1embe~'> $55 6.737 1~71 Robert Duncan 
33. 8484 Clubhou"' Blvd Sem•-1->r"I\-Jte $75 40.000 Ted Robanwn Head Golf Profe"1onal 
De<,en Hoi Spnng'. CA 92240 Mu'l Be Propeny Ow ncr (760) ~29-8061 (760> 32~-xo6tm9-9286 
"'wY. .nll'•"lonlake"ountl) c lub.com 
Moreno Vallfy Ranch Golf Club S45 6.898 1~88 Jdr Jobnson 
34. 28095 John F Kennedy Dr. l'ubhc S65 50.000 Pe1e Dye General Manager!PGA 
Moreno Valley, C A 92555 N/A (909) 924+144 (95!) 924-4444/247 7191 johnsonpga@aot com 
Moun lain !\.1eado>'5 Golf Cour<e Amencan Golf Corp. S23 "al~l S:l~ can 6..140 na Chad HKkman 
35. l 875 Fa1rplc' Dr. Pubhc 530 waliJ S42 can 100.000 Ted Robm-.on General Manager/PGA 
Pomona. C A 91768 N/A (909) 62J.3704 (909) 623-3704/469·1!79 \ltww.amencangolh:orp.com 
Mountain VIew Golf Club Privarety Owned S34 6.500 1960 Bob BIIITia 
36. 212t Mounlain VIew Dr. Public S50 50.000 Billy Bell Director of Golf 
Corona. CA 91720 N/A (909) 737-9798 (909) 737-9798137t-0721 
MoeM.In Vlllta Golf C<M~~W Sun City Palm Desen SJO.S89 6.700 1992 ........ ~ .......... 
At Sun City Palm ~rt Sem1·Pnva1e (Sea.<onal) 65.000 B.Uy Casper & Greg N"'h Director of Golf 
37. 38!80 Del Webb Blvd. N/A (1WII1gh1 Available) (760) 200-2200 (760) 200-2200/200-2230 
Palm Desen, CA 92211 
Nortll Golf Coane Semi-Private Corp. $17/StS Seniors 4,010 1970 Da.lllicllecll 
31. 26660 McCall Blvd. Semi-Privlll: Equity $20/S 17 Seniors 50,000 Del Webb ""' Sllop Openllona Mar-
Stm City, CA 92586 Sun City, CA 92586 Varies (951) 679-Slll (95 I) 619-SIIIJ679-9902 
NIA = ND4 Applk:oblt> WND . ~ mt Dt.sclou 110 • ltOt Ol'dJiabk TM in/crnrtDII.Otf ut tltt ~'t lut was olxalMd /rt1frt tilt- romptJIIIt'J lut~ To till ~Jt of Ofl.t ~ lftlttr tlw ilf/Of"YftlJJ~ort n.pplit-d u «CWDI .. a.r of prru IUtV WJlilt n.,.n t/fon u IIIGdr 10 tnsWt tN 
GCniTGC)' tutti tltoroMttluwJS o{thllut. OffiiSSIO'lS DNI f")'pORrop/l•cDI trron JOIMfiiM.r «TIU'. PINM ~ ronTC"IIOftS oroddwotu ort rt.'lflpliii_Y ldttrlwd 10· 1M lnMwl &tptrr &J•N.u JO!IIntlJl. P.O. Bo"f J9N, Rmtclto CwcatriOII&O. CA 9Jn9-1979 RtUQI'(Ittwl 
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EXECUT IV E NOT E S 
The University of La Verne appointed "Abe" Helou to be the 
ne\\ dean of the College of Busmess and Public Management. Helou 
first joined the La Verne faculty 10 1993. He succeeds Gordon 
Badovtck. who retired at the conclusion of the 2007-08 academtc 
year ......... Transportation Logistics Management 10 Corona htred 
Yolanda Oglesby as an account manager for the Inland Empire. 
Oglesby has nearly 30 years of experience in the trucking industry. 
primarily in sales .......... The Ontario Reign of the ECHL announced 
that they have named three additions to the front office staff, includ-
ing a director of PR/commumty relauons, director of ttcket sales and 
director of finance: Dayna Cashion will serve as the director of 
PR/communlly relations. Having spent the last three years with the 
Bakersfield Condors of the ECHL, Dayna will manage the Reign 's 
public and community relations departments including all media 
releases, donations, appearance requests and community events; 
James Collins joins the Reign as the director of ticket sales. James' 
duties will include managing the ticket sales department and devel-
oping ongoing promotions and programs that will grow the Reign 's 
fan base to amongst the strongest in the ECHL; Ana Gonzales comes 
to the Retgn from the Inland Empire 66'ers Baseball Club of San 
Bernardino and will work as the director of finance. Ana will over-
see the team's finances, including budgets payroll and general 
accounting ............ lst Centennial Bancorp announced its board of 
directors fired Tom Vessey, president and CEO and John Lang, chief 
credit officer. Suzanne Dondanville, chief operating officer, is now 
the interim president and CEO. 1st Centennial has enlisted D.A. 
Davidson & Co., a Great Falls. Montana financial advisor, to evalu-
ate "capital and other strategic alternatives." 
TR JT{)'\J 
( nnlll11111tcatJoll"- Inc 
Pteuc allo"" w. 10 muoducc- ourtcl\les. Tnton Commun•c.at1ons. lnc.~ a full 
lef'\itce tclccommumaaiOf\s compan)' OngmaJI)' formed tn 1981. and 
JJll;orpon.ted on August 12th 1982 We began as a contractor pro ... ldmg 
Ubt.tllat1on .ervtee for Rolm of Cahforma. In 1985. Tnton 
Commumcauoru, Joe. bec.:.me an Interconnect and began to ~rve 1ts ov.n 
customer" 
We are Vet) proud to uy that many of our ongmal cu. .. tomen: an:: sttll w1th 
us todAy. Please re'Y.c:w the hst of tef'\'K::eS and quahftca110m below. We are 
c:erta1ll you w11J find that Tnton Commum~.at•on~t. Inc. c.n be of~~~ to you and your company. We hne 
• Vet)' well traulCd tcchmcal staff and our mi~allm.•on and iCt'\'ICC:: techmctaru ha\le an a ... enge of fifteen years 
cxpencnce each ~ followmg lJ a ~~~ of our 'jen;aces: 
• Sales and Sei"\'Ke of n:furb1\hed (Norte!, ToUuba.) &. new (NEC) telephone systems and equipment 
• Compk:te System cablmg of \IOtec, data, and computer net"-ark mg. 
• ~ Mad and P~Jmc sy~rcms to Video conferencma and Call Accountmg sy~tlt:m!t. 
• Providing: l...ocll D1al Tone, Tl , Lons OlSianee and 800 numbe~ 
• \OIP JOiuoons. 
----••• .-.¥ 
Tnton Commumca110ns. lnc. 
663 Brea Canyon Road Ste. 4 
Walnu~ CA 91789 
Phone:909.594.5895 
Fax:909.598.2832 
www.tn.toncomm:com 
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San Bernardino Count) 
Food facility closures within the last two (2) months 
Mentone 
MOOSE LODGE #1335 
2139 Mentone Blvd. 
Date Closed: May 8, 2008 
Reason for Closure: lack of 
potaL1e water 
Date Opened: May 8, 2008 
Comments: water was restored 
Montclair 
WETZELS PRETZELS 
5060 Montclair Plaza 
Date Closed: August 19, 2008 
Reason for Closure: Insanitary 
conditions 
Date Opened: August 20, 2008 
Comments: Critical violations 
corrected 
Ontario 
LILLY MARKET 
814 E. Holt Blvd. 
Date Closed: July 22, 2008 
Reason for Closure: lack of hot 
water 
Date Opened: July 22, 200S 
Comments: Hot water restored 
Rialto 
HERMAN'S RESTAURANT I 
LOUNGE 
115 W. Rialto Ave. 
Date Closed: August 15, 2008 
Reason for Closure: Vermin 
infestation; insanitary condi-
tions; other unsafe conditions 
San Bernardino 
CHUCK E CHEESE 
777 E. Hospitality Ave. 
Date Closed: July 10, 2008 
Reason for Closure: sewage 
con tam mat 10n 
Date Opened: July I 0, 2008 
JUAN POLLO 99 
1014 E. Highland Ave. 
Date Closed: June 30, 2008 
Reason for Closure: unsafe 
food temperatures 
Date Opened: June 30, 2008 
LONG JOHN SILVER'S 
145 E. Highl:•nd Ave. 
Date Closed: June 20, 2008 
Reason for Closure: lack of hot 
water 
Date Opened: June 20, 2008 
Comments: Hot water was 
restored 
Victorville 
HD TRAVEL CENTER I LOS 
COMPADRES 
15655 Hwy. 395 
Date Closed: August 13, 2008 
Reason for Closure: Other 
unsafe conditions 
Date Opened: August 14, 2008 
Comments: Critical violations 
corrected 
Yermo 
Peggy Sue's Diner 
35645 Yermo Rd. 
Date Closed: May 5, 2008 
Reason for Closure: vermin 
infestation 
Date Opened: May 6, 2008 
Comments: evidence of vermin 
eliminated 
County of Riverside restaurants downgraded in ratings, 
awaiting reinspection 
Coachella 
Fork in the Road 
46155 Dillon Road 
07/29/08 
Reinspection Pending 
Riverside 
La Casa Del Pueblo 
8851 Philbin Avenue 
07/23/08 
Reinspection Pending 
Masa 's Place 
5228 Arlington 
07/30/08 
Reinspecion Pending 
Lake Elsinore 
Los Compadres Market 
161 S. Main Street 
07/30/08 
Reinspection Pending 
Los Compadres Taqeria 
161 S. Main Street 
07/30/08 
Reinspection Pending 
Moreno Valley 
Oishii Sushi 
23581 Sunnymead Ranch 
07/30/08 
Reinspection Pendin 
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Every business has prob-
lems that can halt progress and 
cause the company to stagnate: 
slow cash flow, out-of-date 
technology, long sales cycles, 
etc. Often when trytng to "fix" 
the problem, the company gets 
even more mired tn the chal-
lenge and can't seem to get past 
the roadblock Often they focus 
on the problem, shtft into cnsts 
management and let it dictate 
their every move. 
A better solution to solving 
those tough problems ts to just 
sk1p 11. That's right, skip the 
problem completely. How can 
this help? When you confront 
your roadblock by leaptng over 
11 rather than having it stop you 
from rcachtng your goals, you 
see new solutions that you never 
realized cxtsted. Realize that 
thts strategy is very dtfferent 
than procrastinatiOn or avoid-
ance, because it is based on rec-
ognizing the real, underlying 
problem and making a con-
scious decision to find a way to 
move forward instead of betng 
blocked by it. 
If you think this solution 
sounds fanciful and idealistic, 
think again. It's actually a great 
way to free your mind and see 
the problem in a new light. 
Consider the following real-life 
examples of how this solution 
helps companies overcome 
challenges and make smarter 
decisions. 
A small manufacturing busi-
ness started getting many 
requests for additional products, 
Take Your Biggest Problem ... and Skip It 
By Daniel Burrus 
but in order to meet the 
increased demand, the company 
would have to borrow the capi-
tal necessary for a major expan-
ston. The bustness was relative-
ly new and without a track 
record, and the bank reJected 
their loan request. The company 
skipped the problem by pre-sell-
mg the products, and with 
advanced orders in-hand, they 
were able to secure the loan. 
Instead of purchasmg 
expensive software and servers 
and then havtng to upgrade a 
few years later, many companies 
arc skipping the problem by 
using applicatton servtcc 
provtders (ASP) \\hO provide 
the software and related hard-
ware via the Internet and charge 
a nat fee per-user. 
Several years ago, a pharma-
ceuucal company decided that 
tn order to solve molecular 
problems faster and accelerate 
new product development, it 
would need to tnple the number 
of R&D employees. The prob-
lem was that employee costs 
would also triple, and the com-
pany couldn't afford that. The 
company was able to skip the 
problem of hiring expensive 
employees by creating an online 
scientific forum, wherein the 
company posts difficult chemi-
cal and molecular problems and 
offers cash to anyone who can 
solve the problem. By making 
the site open to any scientist 
with an Internet connection and 
posting the problems in over a 
dozen languages, the company 
created a global, vtrtual R&D 
talent pool that has found solu-
tions to problems that have liter-
ally stumped its own 
researchers. One of the great 
beauties of this strategy is that 
the company pays for the vtrtual 
researchers' time and effort only 
tf they come up w11h a feastble 
working solutton. The amount 
of money the company pays for 
a solutton depends on the diffi-
culty of the problem. Some of 
the awards have been as high as 
$100,000, although most arc in 
the $2.000 to $3,000 bracket To 
date, engmeers and scienllsh 
from Bctjing to Moscow have 
worked at solving the compa-
nies' molecular problems with-
out being an employee. 
Don't Get Stuck; Move 
Forward 
A difficult problem can east-
ly become a roadblock so large 
that tt seems impossible to get 
around lt. The result is often 
procrastmation. The longer the 
problem is in place, the more 
you become convinced there are 
no soluttons. Here are a few 
simple steps you can use to skip 
your problem. 
I. Your problem isn't the 
real problem. Often, you can't 
see the real problem because 
you're blinded by what you per-
ceive is the problem. By skip-
ping what you perceive as the 
problem, you are free to discov-
er the real problem. For exam-
ple, the pharmaceutical compa-
ny previously mentioned 
thought their problem was not 
having the budget to htre a large 
number of scientific and techni-
cal researchers. But when they 
sktpped that problem, they saw 
that their real problem was 
being able to find molecular 
soluuons Therefore, forget 
about what you think is the 
problem. If that problem simply 
didn't exist, what would be the 
real problem? Often the real 
problem (and solutions) will 
surface once you eltminate the 
percetved problem. 
2. Think in terms of oppo-
sites. Often, the opposite of 
what you perceive is the prob-
lem is really your solutton. For 
example, if your problem is 
"saving money," what's the 
opposite of that? Spending 
money. So mstead of focusmg 
on how you can save money. try 
focusmg on your company's 
spending. When you focus on 
the spendmg and alter your 
company's spending habtts. the 
"saving money solution 
becomes evrdent. 
3. Look at technology for 
help. Today's technology offers 
a wealth of options for solving 
numerous problems. Can't find 
a good typtst for your company? 
How about using dtctation soft-
ware? Need a way to get more 
ideas for products or services? 
Use the Internet to connect to 
customers via online surveys. 
continued on page 39 
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Is Your Business Killing Creativity? 
Lessons to cultivate breakthrough innovation for explosive growth 
By Scott Jeffrey 
In today's hyper-connected, 
ludicrously fast-moving global 
marketplace, businesses are rac-
ing to grow big-and fast. Wall 
Street and private investors alike 
demand double-digit growth 
year after year. 
Many business owners and 
executives fail to realize growth 
results because they haven't set 
the right conditions. 
Profitability and customer loyal-
ty are consequences of a busi-
ness's commitment to evolve, 
innovate and exceed their cus-
tomers' expectations. 
Ironically, a focus on obses-
sive growth can often stifle 
innovation, the lifeblood of a 
business' growth and expansion. 
Just ask companies like Apple, 
Google, Netflix or any company 
that thrives in a competitive 
landscape. Or talk to Microsoft, 
Yahoo and Blockbuster to learn 
how the aforementioned com-
petitors have trampled their 
market share and left them irrel-
evant to their former customers. 
Consider Proctor & Gamble: 
In 2000, the company issued 
several profit warnings, sending 
the stock tumbling to half its 
value. A.G. Lafley arrives as the 
new chairman and CEO and 
shifts their focus to customer-
centered innovations. Profits 
tripled and P&G is now one of 
the most valuable companies in 
America. 
Conducting "business as 
usual" is a surefire way to make 
your business obsolete. 
Innovation and growth requires 
unbridled creativity to innovate, 
solve problems and create a fab-
ulous customer experience, 
which in tum requires the prop-
er inner and outer conditions to 
manifest. We must learn to elim-
inate the barriers to rapid cre-
ative innovation. Here are five 
lessons businesses must learn to 
unleash creativity and innova-
tion in the workplace. 
Lesson I: Create an atmos-
phere where people are 
inspired to succeed rather 
than afraid to fail. 
Failure is a necessary aspect 
of invention Uust ask Thomas 
Edison), but the fear of failure 
blocks the creative impulse. If 
employees are afraid of making 
mistakes, you can be sure that 
creativity will be stifled. 
In a fearful state, the brain 
toggles to the more primitive 
lizard brain (responsible for 
basic life functions like diges-
tion, respiration and reproduc-
tion) for survival, rendering 
access to the more evolved 
learning brain (responsible for 
memory, problem-solving, com-
munication and creativity) 
impossible. Abraham Maslow, 
the founder of humanistic psy-
chology, observed that creativity 
arises as a consequence of a pos-
Itive mental state. When 
employees are happy and 
secure, you're more likely to see 
an increase in creative contribu-
tion. Amy Edmondson, Novartis 
professor of leadership and 
management at Harvard 
Business School, found that the 
optimal learning environment 
combines a high degree of psy-
chological safety with accounta-
bility for meeting demanding 
goals. When employees feel 
safe, they are more likely to col-
laborate and learn on the job. 
Creative business cultures 
cultivate environments that 
embrace failure as the precursor 
to success. Fail, but fail quickly 
and move on. One of Southwest 
Airlines' secrets to more than 30 
years of profitability is memori-
alized by their motto, "Risk 
More, Fail Faster." Many times, 
failure is the gateway to a break-
through idea. Instead of sweep-
ing failure under the rug, realize 
its value. 
Lesson 2: Track perform-
ance by innovative contribu-
tion rather than time on the 
clock. 
Why should we track how 
many hours employees spend at 
their desks, when what we're 
really interested in is their suc-
cess at innovating, making cus-
tomers happy and growing the 
business? In a global market-
place, the concept of nine-to-
five is almost meaningless. We 
are interested in outcomes, not 
time clocks-in results, not effi-
ciency. One can be efficiently 
busy yet ineffective at achieving 
results. 
Each person needs different 
conditions for creating. Some 
people prefer working from 
home; others prefer working at 
night. Realizing that some 
guidelines are needed, how flex-
ible are you willing to become 
in the pursuit of a stronger, more 
profitable business? Financial 
service provider The Motley 
Fools offers unlimited vacation 
time as long as employees "do 
an amazing job" and meet dead-
lines. 
Lesson 3: Focus on allow-
ing instead of doing. 
Our Western culture is busy. 
In fact, corporate America has 
mistaken busyness with busi-
ness. With an onslaught of e-
mails, text messages, phone 
calls and meetings, there's no 
shortage of busyness. always 
something to do. 
Little of our daily communi-
cation supports the creative 
process, which tends to favor 
allowing over doing. You've 
probably experienced a great 
idea popping into mind as 
you've aimlessly walked 
through the woods, showered or 
cruised the highway. 
Give your employees space 
to wander, play and create _ 
even on non-work-related activ-
ities. Google engineers, for 
example, spend 20 percent of 
their time workmg on whatever 
they want. Google trusts their 
talented employees to bUild use-
ful and innovative things-
some of which will become new 
projects in their Google Labs. 
Lesson 4: Create an envi-
ronment that lifts your 
employees' spirits rather than 
drains their energy. 
Conditions in the workplace 
should support positive, creative 
thinking. Most office space feels 
dead and lifeless. If you don't 
create an environment where 
people enjoy working, how can 
you expect them to perform at 
their best? 
eBay's headquarters has a 
dedicated meditation room. 
Google offers healthy, organic 
cuisine prepared by a gourmet 
chef. Check out high-rated com-
panies from Fortune magazine's 
"1 00 Best Companies to Work 
For" and model their successful 
environments. 
Research has demonstrated 
that fluorescent lighting collaps-
es the body 's acupuncture 
meridians and hampers the 
brain's ability to think clearly. 
Replacing fluorescent lighting 
with full-spectrum, natural 
bulbs can actually affect the bot-
tom line. Surround the work-
space with plants to infuse more 
life into the environment. Be 
aware of wall colors, mounted 
pictures and paintings, and the 
use of floor space. All of these 
factors affect the environment's 
appeal. 
continued on page 39 
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Schwarzenegger Stuck on Oil 
by Bill Leonard, Member State Board of Equalization 
Last Month Governor 
Schwarzencggcr JOIOCd the 
governors of Oregon and 
Washington at a public event to 
announce thetr un1ted opposi-
tion to new offshore oil 
drilling. It has been noted 
many times the 
Schwar~:cneggcrs arc still 
Toda), million, of duldn•n 111 dt·wlopin~ countne, are suffering w1th l"h•ft ltp und 
palatt>. Condt·mnt•d to u lift•tinw of malnutrition, shame and isolation. 
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gives dt:spt'mlt> <'hildrt>n not just a new smile--but a new life. 
100% of your donation goes toward programs- 0% goes toward overhead. 
--·----------------------- - -------------------------------------------~ 
YES, I want to give a child a second chance at life. : Make check out to 
0 $250 Provides d~ft ou~ry for one rhild. 0 $ 50 Provides mediration.o for OD<" aurS"ry. i 
0 $125 Covent half tb~ root of one oursery. 0 $ w~ 'II gratefully accept any amount . : 
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~nd tht• t"'Upon with your dooat10n kl: 
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P.O. Box1979 
z,l, 
Rancho Cucamonga, CA, 91729-1979 
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mindful of the 1969 oil spill 
off the coast of Santa Barbara, 
wh1ch some cred1t with start-
mg the env1ronmcntal move-
ment worldwide. 
That is all well and good. 
but oil production technology 
has come a long v. ay since 
1969. The thing that is rarely 
mentioned 10 these discussions 
1s that oil compames do not 
vvant oil spills. The 19Xl) 
Euon Valdez spill off Alaska 
cost Exxon $5 billion 10 lines 
and 52.5 billion for clean-up 
and economic mitigation 10 
Alaska. The spill caused 
Exxon to slip from be1ng the 
number one oil company in the 
v.,orld to number three. In 
short. oil spills arc tcrnble for 
oil companies. Unlike govt!rn-
mt:nt. compan1es like Exxon 
take it very senously v. hen 
they lose lots of money. Tht:re 
1s so much iron) in elected 
officials protecting us from oil 
spills when oil companies have 
more than enough incentive to 
do so already. 
Alternative energy ts won-
dt:rful. To the extent it is 
affordable. go for it. However. 
it is the hetght of unreason to 
exclude nev. oil sources from 
our energ) portfolio: espectal-
ly considering we have great 
private American companies 
that are willing to go get it. In 
doing so they will remit even 
more taxes than the $59 billion 
paid in 2004. $2.2 trillion in 
excise taxes alone over the last 
25 years. Oil companies also 
pay billions more to the feder-
al government in royalties 
from leases. Gasoline and 
diesel is taxed yet again. We 
ought to be thanking this 
industry for their huge contri-
bution to public services, and 
doubly thankful their profits 
are not funding terrorism. 
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Banks in the Inland Empire 
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FintBaal< 9.246.019,000 22.1% 15.01<{ 160% 67.]11.000 Brian Holcombe/Pre"deni/CEO 
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ANNUAL STUDY. .. report more than half of applicants 
. are not qualified. 
collfmued from P8· 3 Complicating the task of find-
ing qualified talent are spiraling energy costs, hiring managers sa1d. 
Twenty-nine percent said the nsc in fuel prices and commuting 
expenses has negatively tmpacted their ability to attract skilled can-
didates who may want to limtt their travel distance to and from the 
office. 
As employers manage through these challenges, recruiting has 
become time consuming, taking anywhere from four to 14 weeks to 
fill open positions. More than half of hiring managers (56 percent) 
said Generation Y employees (those born between 1979 and 1999) 
Top Business Bank in the Nation 
- US Banker Magazine-2007 
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are the most difficult to recruit, perhaps because of high expecta-
tions around pay, career advancement, flexible schedules and over-
all work environment. 
The Compensation Question 
When they find quahfied professiOnals, !inns appear anxious to 
win them over. Nearly two-th1rds (65 percent) of hiring managers 
sa1d they are willing to negotiate compensation for top candidates; 
19 percent are very willing. 
Despite not feeling overly confident in job prospects, profes-
sionals are increasingly inclined to negotiate better compensation 
levels as fuel, food, healthcare and other expenses grow. Sixty-three 
----------. percent said they are more like-
ly to try to negotiate a better 
compensation package with a 
new employer compared to 12 
months ago. This contrasts w1th 
58 percent in 2007. 
Businesses are operating on 
leaner resources and are com-
petmg to secure the intellectual 
capital that will drive produc-
tivity and new revenue streams. 
Companies are also replacing 
lower-performing employees to 
strengthen their talent bench to 
prepare for a time when the 
economy shifts into higher 
gear. 
No. 6 Performing Bank in the Nation 
- US Banker Magazine-2008 
While employee retention 
may be less of a concern in a 
tougher economy, many 
employers have nonetheless 
taken measures in the last I 2 
months to prevent good work-
ers from leaving their organiza-
tions, including: 
Super Premier Performing Bank, 17 Consecutive Years 
Premier Performing Bank, 27 Consecutive Years 
- The Findley Reports 
Strong Fitch Review 
- The Fitch Ratings Bonk Group 
Four Star Rating BauerFinanciallnc. 
- BAUERFINANCIAL TM Star-Rating 
Allowing flexible work 
schedules - 63 percent 
Increasing salaries - 56 
percent 
Instituting telecom-
muting options - 29 percent 
Companies also expressed 
an interest in retaining employ-
ees nearing retirement age to 
manage through the exodus of 
the baby boomers from the 
workforce. Forty-seven percent 
are likely to offer reduced work 
········•••••••••••J schedules as an alternative to 
retirement. Thirty-nine percent 
BU81NB88 8&111[ 
Member FDIC • www.cbbank.com • 888-736-4222 
are likely to offer "bridge" jobs, 
while 37 percent are likely to 
offer consulting arrangements. 
A Regus office can 
Bocause s not d regular offiCe n s d eQu O)ped 
cf.'ice W1tl' all " ilest CJT1ef'I16S ~~ The ' fTllll B 
ft'e ech">Oiogy The people who make BP offiUl run 
smoothly t s Mlilable and ready to gc can today 
to earr how yo.. work ~ar er W>th Regus 
wnn nex bte optiOnS and 'TllnomaJ ~tar up~= 
10 Orange County locat1ons. 
11801 Pierce Streel. 
2nd Floor 
Rlveraide, CA 92505 
~.~,u. ReotctRE 
LE~S UPKEEP. 
September 200H 
HIBA 
BUSINESS SOLUTIONS 
Our newest color 
copier technology 
is well traveled. 
In fact, he's been to 
over 22 of the 30 
big league ballparks. 
Colifomio 
At tba Bustntss Soluti s, ._.~ t~Y• t ropier tbe btg nn ng 
~ betore ve end tn ou TOSlliba ttdlnology, ta•e- send m )Ur ~p e 
peop e who n mat h your ol r 1eed.J wl1 h the mos .. effi( ent rna. to nes 
h~v u• t 1e same eople who 1n m.J.ke your e 1t re cvpu:r fleet ru. e 
streamhnec:itlnd se .He It's tlw c t' cr e..:JuJva.l< 1t of havmg mult pi acn 
'"yow bullpa~ To le .. un .non: "'"' 1 Tosh1b.l Busmess Soluuons Cahfor:ua 
ToDAY Wells Fargo can make managing your personal and business 
assets much simpler. 
We understand the unique needs of business owners like 
you. Let us help you plan for retirement, manage personal 
investments or prepare to transition your business. Talk with 
a Wells Fargo banker today to learn more. 
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Jane Adams Appointment With Senior Community 
A San Bernardino County 
Workforce Investment Board 
(SBCoWIB) 1s pleased towel-
come new board member Jane 
Adams. Appointed hy Board of 
Supen1sors Chairman Paul 
Biane. Adams spcciaii,res in 
workmg With county scmors 
She plans to put thi-, expenencc 
to use helpmg lmk the work 
force investment hoard's 
employment services and 
workforce programs with the 
semor community. 
"We appoint dynamic mdt 
victuals \\hO will help the coun-
ty build a skilled workforce and 
a strong economy," said 
Supervisor Btane. "Jane will 
bring a valuable perspecttve to 
the board by helpmg us engage 
the senior segment." 
The SBCoWIB is a busi-
ness-led organization of volun-
teer public and pnvatc sector 
members. It is dedicated to 
bui ldmg the count) 's work-
force to meet industry needs 
and helpmg county residents 
build careers locally. 
Adams IS deputy dtrector of 
the Department of Agmg and 
Adult Services and has served 
San Bernardmo County for 
more than 23 years. The combi-
nation of experience and her 
work with department made 
Adams a qualified candidate 
for the workforce board. 
"As a SBCoWIB board 
member, I will ensure seniors 
are represented and sec that 
their needs arc considered." 
said Adams. "Some employers 
in the county can benefit from 
the skills and knowledge sen-
iors bring to the workforce, and 
I hope to create a better link 
between these groups." 
At the Department of Agmg 
and Adult Services, Adams IS 
responsible for a wide variety 
of programs designed to assist 
county seniors, disabled and at-
risk adults. These programs 
mclude adult protective servic-
es. m-home support services 
and quality assurance ser.1ces. 
Valencia Terrace 
Defining 
theArt of Living Wells" 
Coming to Corona 
December 2008 
For more informatior, (9S 1) 2 ·• 13'10 
www.kiscoseniorliving.com 
[ 
Work hard. J 
Play hard. 
5 nightt on us. 
760.327.8311 
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Trust. en you 
need it most. 
City National has been providing sound financial solutions to 
successful entrepreneurs and professionals, their businesses and their families 
for over 50 years. With no subprime mortgages, no foreclosures in its 
residential mortgage portfolio and more than $16 billion in assets, City National 
is a double-A rated bank, placing it in the top 1% of all banks nationwide. 
For a banking relationship you can count on, 
call (800) 281-5656 or visit cnb.com/trust. 
CllY NATIONAL BANuKp.·lf 
The way f
1 
C 200S City Notional Bmk. Information :15 ofOS/01/ 08. 
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Banks in the Inland Empire 
Raaketf hy Tow/ ·\\1<•1\ l/1 of }IIIII' .lll,l.llll/1 COII/ i llllt'd 1111 f 'llt:l'. 2/J 
u.,n ~ 1\aml' 
Addre..'i {Jleadquarttr\) 
lung1hle A"\(:h (' { rungihlr ( 'upllal 1 r Jungihl~ ('upilnl rr Hi.<.k-Btt~-d lncomt" l op l .ocal • ' ecutn.ef£ aU(." 
'k Change I I!.O.A.F . I Rullo ('opotall!a tlo Addrc" fl.t .. t if difftrtnl 
Cit), State, h p Cit), State. Lip 
Phone/Fax 
~.-Mail Addrcs. 
Comruumt,. Rank 2,,00,000 9.86% IOWk 11.68% II 161.000 larr) P)l< 
14. 790 U Colnrudo 81\ld lf>YX> 200 E. C1tr11> Ave 
P.o'illdena. CA 91 101 l!edl.md,, CA 92371 
(909 ) 307-8102/307-8132 
lpylc(<ilcbanl com 
SilVA llancomer USA Would Not Dasclo-.c WND WND WND WND Manuel OroLCoiJ>re..,,dcnl/CEO 
15. 21700 Ea11 Copley. Suote 100 24010 Sunnymeod Blvd 
Ot..tmond Bar. CA 9176"'i Moreno Valley, CA 92551 
(951) 242-t959/242190J 
for11 Bank & lrust Would Not Dt,;,c;lose WIIID W'ID WND WND Oiluuo l.eJa 
16. 7710 Llmonue Ave Branch Manager 
R.vcr~~de. C.: A 92509 !951 ) 361 -64RO 
Pacific Western Bank \\ould Not Ot\Citr.e WND WND WND WND Mike Pudue!l're,JCEO 
17. 900 Canterbury Place, Stc. 100 27541 Yncr Rd 
E~eondodo. CA 92025 Teme<ula. CA 92591 
t951) 691.~2.~3/587-5219 
Security Pacific Bank Would Not Dtsdo~ WND WND WND WND llond) Zuckerman 
18. S4S N. Euchd A'Yc. Reg1onaJ V1cc Pn: 1dcnt 
Ontano. CA 91762 
Bank showing a negative income as of June 30, 2008 (909) 983-41\00/2'12·2871 
.. :ru,t W~tBank 11.790.000.000 3.51% 7.96% ll.O% (1-o") · 20.841.000 Don Chow/Chaorman/Pre,ulent/CEO 
I l~ N Lo.., Roble~ Ave 882% 14800 La Pv Dnve, Voctomlle.CA 92392 
Pa.l.ldena. CA 91101 (760) 243-·2140/955-127J 
dchow@dcbk .ors 
WachO\ia Corporation• K 12.400.000,000 26.8% 4.68% 800% <'-"'•> -9.815,000.000 Frank NewmaD!So Cal President 
lOt S College S-1 3.8% 1800 Century Pari E. 
Charlotte, NC 28788 Los Angeles. CA 90067 
(JIO) 789-8965nH9-89'15 
1st Centennial Bank 762.879.000 22.28% 7 38% 9.35% (Lo,,l -4.200.000 Suzanne Oondannlle 
218 E State St PrcMdcnt/CEO (lntenm) 
Redlands, CA 92373 (909) 798-3611/798- 1872 
rveuey@ I !.t.,;cnt.com 
V1ne)ard Bank 2.300.000 58.7% 8 .05% 8.51 % ( LOSI ) -72.~00.000 Jim LeSiour 
1260 Corona Poant Coon 3.1% CEO 
Corona. CA 92879 (951) 739.63-101278-2-144 
Temecula Valley Bank 1.465.000 105% 9.96% 9.22% (L<M) -553,000 St.e,-e Wacknitz 
27710 Jefferson Ave. A 100 12% Pn:sodent/CEO 
Temecula. CA 92.~90 (951) 694-9940/69ol-919-l 
Poclrlc Mercantile Bank 1,122.697 3.47% 1120% IIH% (IAK>) -810.000 Lou Malesd/Senoor V.P./Monagcr 
<MY South Coa."t Dnvc, StC'. IO:'i 32.H E.iul GtWU Rd., SuotcllO 
Cn,ta Mc.:\J., CA 92626 On<ano, CA 91761 
(909) 917-72601190-M 14 
luu.trullcsco(dlpmhank com 
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MEMO: TO: All... Drucker Institute now has both a 
superb executtve director in Rick 
continued from pg. 5 Wartzman, former Pulitzer Prize· 
winning business editor of the LA 
Times, and a fabulous board chairman in social entrepreneur, Bob 
Buford, founder of the Leadership Network and author of four books, 
including "Halftime" and "Finishing Well ." 
The Drucker Institute's passionate clarion call for "Closing the 
Responsibility Gap" has now been heard by more than 30 groups in 
four countries, and is beginning to fan the flames for reform and 
smarter stewardship in organizations ranging from small NGOs to 
major corporations and even entire nations. 
Bringing Thought Leadership to a World Thirsty for New 
Knowledge and Insights About How to Improve Institutional 
Perfonnance, Accelerate Innovation and Produce a Better World: 
Last month here at Drucker we heard a provocative and inspiring 
message from one of the world's leading thinkers about the role of 
business and society - Professor Dav.id Cooperrider, founder of the 
Center for Business as an Agent of World Benefit (Center for 
Business Website), based at the Weatherhead School of Business at 
Case Western University. Earlier in the month. Professor Craig 
Pearce, widely considered one of the nation 's leading authorities on 
shared leadership. authored a stimulating piece in the Wall Street 
Journal, entitled "Follow the Leaders," which reports on his research 
findings that poorly-performing teams tend to be dominated by the 
team leader, while high-performing teams hav.e a shared-leadership 
structure. 
Also found in the Wall Street Journal: Procter & Gamble CEO 
AG Lafley wrote in response to a column about Drucker's increasing 
influence in China and Asia that Drucker's teachings are v.ery much 
alive in America, as well- "Guru Drucker still smiles on the U.S ... 
The Drucker Institute and Drucker School of Management are work-
ing to make Peter's teachings and writings more accessible. As a new 
generation of leaders comes of age, these activities are all the more 
important" writes AG. 
Prof. Vijay Sathe (a perennial winner of the "best teacher" award 
in our MBA Program) has recently continued on page 39 
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Business Recruitment Fundamentals: How to Onboard More "A" Players 
By Lee Froschheiser 
"All Aboard!'' - Don't you 
just wish that hiring new 
employees was that easy? 
Unfortunately. it's such a chal-
lenge today that in a recent 
national survey, over 30 percent 
of CEOs said up to half of their 
employees are a poor fit for the 
job. What's more, putting the 
wrong person in the wrong posi-
tion just to fill the vacancy can 
have dire consequences to your 
organization in terms of poor 
employee morale, low productiv-
ity and lost opportunities. The 
impact to your company's bot-
tom line can be staggering. 
The good news is that com-
panies can drastically improve 
their workforce quality by adopt-
ing a proactive mindset and con-
sistently using the right hiring 
procedures. Of course every 
company is always looking for 
good people, but the employees 
who are considered "A" players 
are usually working elsewhere-
and happily-so they're less 
likely to be seeking greener pas-
tures. So if your company's 
recruiting strategy isn't well 
developed, you're basically hir-
ing other companies' "B" and 
"C" players. True, an occasional 
"A" player will walk through 
your door, but you're more likely 
to fmd that elusive diamond 
through the establishment of 
solid, consistent recruitment 
processes. 
A multi-layered, robust, 
recruiting process must be rooted 
in proactive versus reactive 
recruiting. In today's world, 
many companies have the risky 
tendency of waiting until a job 
opening occurs to initiate an 
emergency job search-reactive 
recruiting at its worst! In a rush 
to fill the open position and lack-
ing constant, solid recruiting ~ 
cedures, the company is more 
likely to take a less qualified can-
didate or, in some cases, whoev-
er shows up first. 
Plan Ahead With Good Job 
Descriptions 
Avoid such dire measures by 
establishing a very structured 
and systemized selection process 
well ahead of when your compa-
ny actually needs it. This begins 
with writing a job description 
before the actual recruiting 
process. A good job description 
includes: the job's purpose, a 
detailed breakdown of responsi-
bilities, to whom the new person 
will report, ways to measure the 
person's effectiveness, the job's 
vital factors. how the person will 
spend their time. their authority 
within the company, and the 
required competencies, back-
ground and experience. The job 
description also drives your 
interviewing process and ques-
tions, as well as the employee's 
training plan. What's more, writ-
ing a job description before 
recruiting forces you to think 
through the position, the compe-
tencies of the person you need 
and becomes the blueprint for the 
success of the job and that per-
son. 
Determine the Interview 
Game Plan 
Once you've attracted the top 
candidates, you need an inter-
view game plan. Considering 
what's required and wanted in 
the new hire, what are you truly 
looking for in an ideal employee, 
and how do these attributes relate 
to what's needed for the posi-
tion? Also, if given the opportu-
nity, what competencies would 
your internal or external cus-
tomers look for from your 
employee to serve their needs? 
Whatever these competencies 
are, the candidate you choose 
must have them. 
Your interview game plan 
must also include a robust selec-
tion process. This enables you to 
evaluate the potential hire in dif-
ferent ways. For example, you 
may need to conduct several 
interviews. and will want to do 
background check(s) at the very 
least. 
Focus on Professional 
Development 
After successfully hiring an 
employee, the next step in the 
recruitment process is to develop 
this person via ongoing coach-
ing, training and planning that 
will enable his or her profession-
al growth. Unfortunately, most 
companies have no structured 
on-boarding plan for new per-
sonnel. By solely focusing on 
bringing someone "aboard the 
bus," they forget to follow 
through with important ongoing 
training and development. If this 
is happening at your company, 
you're significantly reducing 
your retention odds. And if that 
new recruit is one of those rare 
"A" players, the loss is even 
greater. 
The first 90 days of employ-
ment are critical to the long-term 
success of the new employee. 
Therefore you should develop 
and implement a 90-day training 
plan to secure the employee's 
place within the organization and 
facilitate his or her improvement. 
You can vary this training based 
upon the new employee's level 
of experience with your existing 
systems. But it's important to 
train this new hire on business 
practices, how your company 
functions and how these fit into 
the organization, too. 
Key to the success of this 90-
day training plan is using a men-
loring team consisting of a peer, 
manager and support person. The 
mentoring team should meet at 
least monthly to give feedback to 
the new hire, ensure he or she has 
someone they can go to with 
questions, and enable their suc-
cess at adhering to the 90-day 
training plan. 
Establish 
Now 
Expectations 
Also during this time. it's 
critical to set clear, result-orient-
ed goals. Why? Because setting 
these requirements will commu-
nicate company expectations and 
accountability for results, ensure 
that the new employee under-
stands the company's priorities, 
and, most importantly, measure 
whether he or she is the right per-
son for the job. Once the employ-
ee successfully completes the 
first 90 days. you'll need a six-
months-to-one-year, personal-
development plan to facilitate his 
or her advancement and growth. 
Focus on consistent improve-
ment and job-performance 
strengthening. 
Incorporate the Current 
Business Plan 
Finally, do you have a well-
developed, current business 
plan? From day one, such a plan 
helps new employees understand 
the company's direction and the 
role they play in it. Based upon 
the business plan, your recent 
hire should also grasp the com-
pany's vital factors--the unique 
set of critical elements that can 
either hold a company back or 
propel it to success. Each 
employee should be assigned 
personal vital factors that support 
the company vital factors-an 
exercise that creates that crucial 
strategic alignment within your 
organization. 
Following these fundamental 
strategies is a sure way to 
onboard those "A" players and, 
more importantly, keep them 
aboard the company bus. With 
the right team in place, you'll 
find it's easier to retain those 
good workers, maintain strong 
company morale and meet your 
business' goals. 
For more information call 1-
888-834-3040 or visit 
www.MqpConsultine.com. 
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Golf Courses in the Inland Empire 
< Oli/lllllt'tf /IIIII/ f'<I'-:C. // fllft•r/ 1/p/wht•f~tll/1\ 
Cour\e Name 
Add,..,., 
Cit), State, Zip 
Temecula Creek Inn 
57. 44501 Rambo\\ Canyon Rd. 
Temecula. CA 92592 
Upland IIIIIs Count') Club 
58. 1231 E 16th S~rttt 
Upland. CA 91784 
Mgmnt. Co. or Owner 
l)pe of Course 
Member.hip Fees 
JCGoU 
Publoc/Reson 
Call for Detaols 
Upland Holt Dev. 
Semo-PnvJPubl & Mcmb. 
S2.JOO S6.000 
Westin Mission HUts hie Dye Crse. Troon Golf 
59. 71-SOt Donah Shore Dr. R~son 
Rancho Mirage. CA 92270 N/A 
Whispering Lakes Golr Club Cot) ol Ontano 
60. 2525 Rove,.,ode Dr. Pubhc 
Ontano. CA 91761 N/A 
Green Fee,: 
Weekda)< 
"eekends 
S50 <S60 Fn.) 
$110 
SJ7 
S50 
(w/can) 
Sl40 
St60 
Sl9 
S23 
Length of Course tYds.) 
I Rounds pla)ed Yearl) 
6,605/6.69016.784 
MS.OOO 
5.980 
60.000 
6.706 
40.000;-
6.700 
70.000;-
Year Built 
Course O..igner 
R~nation Phone 
N/A 
Dock Ros..,n!fed Robinson 
(909) 676-2405 
1983 
Dav1d Rainev1l1e 
(909) 9-16-4711 
1988 
Pete Dye 
(760) 328·3198 
1960 
Wm. A. Tucker 
(909) 923-3673 
Top Local Pro or Manager 
Title 
Phone/Fax 
E-Mail Add,...,. 
Dou1 Leiber 
Ileac! Professional 
(951) 676·24051506·9640 
gboni@jcresorts.com 
www.jcgolf.com 
Rick Parillo 
General M:utager 
(909) 946-471 li'M(>-1961 
Jolm Velspar 
Duector of Golf 
(760) 328-3198177()..4984 
Tim Walsh 
Head PGA Protes>Oonal 
(909) 923·36731923-369 
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Subscribe for 2 Years 
for $48 and receive a complimentary 2008-09 Book of Lists 
Phone: 909-483-4700 
Fax: 909-483-4705 
Mailing Address 
P.O. Box 1979 
Rancho Cucamonga, CA 91729-1979 
Business Address 
2910 E. Inland Empire Blvd., Suite 107 
Ontario, CA 91764 
Subscribe to the Inland 
Empire Business Journal 
today for only $48 and 
receive a complimentary 
2008-09 Book of Lists. The 
Business Journal keeps you 
p to the minute with movers 
and shakers in the Inland 
Empire - with the stories, 
events and issues molding 
our community. 
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The following are some of the 
real estate activities in the Inland Empire: 
Dr Pepper Snapple Group Inc. has selected Victorville as the 
location for its new Western manufacturing and distribution hub, which 
will serve California and parts of the Southwest. The $120 million, 
850,000-sq.-ft., state-of-the-art facility will be developed at Southern 
California Logistics Airport (SCLA) tn Victorville, jotning other 
notable tenants that have located to the area, including Newell 
Rubberma1d and GE Transportation. To accommodate the unique 
needs of the beverage industry, the city will construct a new $30 mil 
treatment plant capable of safely treatmg and discharging 1ts mdustrial 
strength wastewater. Additionally, the city is planning approximately 
$6 mil in new roads and infrastructure for the DPS facility. The DPS 
facility is expected to prov1de 200 new jobs and tap into the region's 
diverse labor force- 60 percent of whom commute out of the area for 
work. The facility will offer manufacturing jobs which are generally 
higher paying and require extensive training and skill. Cushman & 
Wakefield brokered the deal for Dr Pepper Snapple Group ........ The 
final phase of Medical Park at Riverwalk, a new medical office com-
plex in the city of Riverside, has just been completed. The two-build-
ing project, built by Newport Beach-based Turner Development, helps 
satisfy a growing need for modem medical facilities in the city. The 
Class A medical office buildings, totaling approximately 66,000 sq. ft., 
are located at 4234 and 4244 Riverwalk Parkway, north of the 91 
Freeway and west of La Sierra Ave. Michael Kendall of Turner 
Development is marketing the two buildings for sale or lease. Offices 
range in size from 1,000 sq. ft. up to 19.500 sq. ft. Medical Park at 
Riverwalk is located Within Turner Riverwalk, a I million sq. ft. mas-
ter-planned business park comprised of 400,000 sq. ft. of office space, 
375,000 sq. ft. of R&D and industrial space, I 00,000 sq. ft. of medical 
office space, 125,000 sq. ft. of retail including II restaurants and a 129-
room executive style hotei. .......... Three recent lease renewals at Sbea 
Center in the city of Ontario representing a substantial 1.3 million sq. 
ft. of space were just completed at the Inland Empire distribution com-
plex, located at 5200-5400 Shea Center Drive. In the largest of the 
three transactions, Dorel, which occupies the most space at the four-
building business park, renewed its 623,600 sq. ft. lease for an addi-
tional five-year term. In the other deals, Emser Tile renewed its lease 
for 432,400 sq. ft., and Cooper Lighting renewed its 244,900 sq. ft. 
lease, both for approximately three years. Frank Geraci and Walt 
Chenoweth of CB Richard Ellis represented the landlord, Aliso Viejo-
based Shea Center Ontario LLC in all of the transactions. Together, the 
lease renewals represent a total consideration in excess of $27 mil-
lion ......... .In Upland, a 313,400 sq. ft., multi-tenant business park that 
straddles the county line between Los Angeles and San Bernardino 
counties was acquired for $39.9 million ($127/sf) by Koll!PER, a lim-
ited liability company owned by The Koll Company and the Public 
Employee Retirement System of Idaho (PERSI). The property, College 
Business Park, consists of 17 single-story industrial, office and flex 
buildings on a 24.55-acre site at the northeast comer of Foothill Blvd. 
and Monte Vista Ave. The county line traverses through the property 
along Monte Vista. The concrete tilt-up buildings at College Business 
Park range from 13,400 sq. ft. to 22,400 sq. ft. with tenant sizes rang-
ing from 600 sq. ft. up to 14,000 sq. ft. The project offers over 200 
suites. Thirteen buildings offer small-unit warehouse and flex space 
with varying percentages of office- continued on page 34 
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Government-Backed Loans Can Help 
Cash-Strapped Companies Grow 
By Robert R. Flores, Jr. 
Senwr Vice Pre1ident, 
Manager of the Government 
Lending Department, Citv 
National Bank 
Given the current turmoil in 
the financial markets, many 
potential business borrowers are 
finding a tight crunch when it 
comes to obtaining cred1t. 
However, there's an often 
overlooked option that remams 
attractive to both lenders and 
borrowers: Government-backed 
loans. 
Through the U.S. Small 
Business Administration's small 
business 504 and 7(a) programs, 
loans can be made available to 
companies in need of capital. 
Because these loans are partially 
guaranteed by the SBA, they 
can be easier to obtain. 
With an SBA 504 loan, busi-
nesses with a net worth of $8.5 
million or less and an average 
net income after taxes of $3 mil-
lion or less in the preceding two 
fiscal years can use the bor-
rowed funds to purchase an 
owner/user industrial or com-
mercial building, often with as 
little as a 10 percent down pay-
ment. Loan proceeds also may 
be used for remodeling or build-
ing a new facility. 
The SBA 7(a) loan program 
allows a business to borrow up 
to a maximum of $2 million. 
The money can be used for 
almost any recogmzed business 
purpose, such as purchasing 
equtpment, refinancing existing 
debt or acquiring a business. 
Through a state program, 
California also offers state-
backed loans of up to $500,000 
to small businesses, with as 
much as 90 percent guaranteed. 
Government-guaranteed 
loans are beneficial to both 
lenders and borrowers. Through 
these programs, business own-
ers recetve access to capital they 
may not be eligible for under 
conventional lending criteria, 
and banks have the guarantee 
that most of what they lend will 
be repaid. 
If you are seeking to raise 
money for your small business, 
talk to your banker and make 
sure you have explored all the 
options available. 
City National Bank is 
California s Premier Private 
and Business Bank®, providing 
banking, investment and trust 
services to successful 
Californians, their businesses 
and their families. For more 
information about loan pro-
grams offered by the SBA, con-
tact City Nationals Government 
Lending Departmelll at ( 800) 
722-5945 or through the 
www.cnb.com. 
l v: B S · protecting laborers who might, S .I.OUr U lne... hypothetically, be coerced by their 
continued from pg. 3 employers to work som~ hours . for 
nothmg. But that exemption exptres 
at the end of this year. If it is not extended, volunteers and the groups 
that rely on them will be back in legal jeo[>ardy. 
Earlier this year, a Senate committee killed a bill that would have 
extended the volunteer exemptiOn indefinitely. An alternative meas-
ure that would grant another three-year reprieve is pending. But 
opponents insisted that the bill include a study to determine if groups 
are abusing the volunteer exem[>tion or if employers are using the 
exell1.ption as a loophole to cut labor costs. 
The state agency that would be in charge of that study estimated 
that it would cost$~ million to complete. Nobody believes that, but 
because of the state's precarious fiscal condition, the Senate is giving 
!pecial scrutiny to any proposal that would cost more than $50,()()(J. 
So the volunteers bilf, Assembly Bill 2537, has been shelved in the 
Senate AIJpropriations Committee with no further action scheduled. 
Daniel Curtin, a union official and director of the California 
Council of Carpenters, believes the state has the legal leeway to 
exempt volunteers from the wage law without legislation. Gov. 
Schwarzenegger's lawyers disagree, but Curtin has written to the gov-
ernor urging-liim to overrule the lawyers and fix the problem himself. 
Clearly, it would be better if the Legislature did it, since that 
would end any doubt about the matter. But if lawmakers fail to do the 
right thing, Schwarzenegger should take Curtin's advice and order his 
appointees to exempt vofunteers from the rule. Then he should dare 
tfie unions to sue him and the groups that are trying to use public-spir-
ited citizens to do good works for their communittes. 
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Calendar Traini!!S Workshops 
All County of San Bcmardino \\Orkshops can nO\\ be found at www.shcountybusiness.com 
September Workshops Day Date 
Understauding Your Financials Tuesday 09/09/2008 
Loans to Expand Your Business Tucsda) 09/09/2008 
Success Forum • Marketing Communications Tuesday 09/09!2008 
Goal Setting for Supervisors: Why It Matters Wednesday 09/10!2008 
and How to Do II Right 
Slartillg Your SmaU Business Wednesday 09/10/2008 
Starting Your Small Business TI1Ursday 09/11/2008 
MarketiDa Your SmaU Business Wednesday 09/17/2008 
County or San Bernardino: Manufacturing Thursday 09/18!2008 
Series - Six Sigma 
SlartiDg Yow SmaU BusiDess Thursday 09/18!2008 
Doing Business With the Government Thursday 09/18!2008 
Startiaa Your SmaU Busilless Tuesday 09!23!2008 
Slar1illa Yow SmaU Busilless Wednesday 09!24!2008 
California Construction Contracting Program: Wednesday 09/24/2008 
Module 5: Business Connections Thursday 09/25!2008 
Coaty C1l Sa Berunliao: 8111111111 Resoura:s Thursday 09!25!2008 
Series • RecraitiDa. Selecting 111111 Retainiaa Employees 
Wells Fargo Opens 
Ontario Business 
Banking Office 
Wells Fargo's California 
Business Banking group (CBB) 
opened an office on Aug. 25 in 
Ontario. Thineen commercial 
loan officers, business deposit 
consultants and relationship 
managers will staff the location 
at 3990 Concours Drive in Suite 
310. 
"We recognized a need to 
establish a team in the Ontario 
area to better service our exist-
ing customers and take full 
advantage of the growth poten-
tial in this region," said Joel 
Mcintyre, senior vice president 
and regional manager of the 
Ontario Region within 
California Business Banking's 
Los Angeles Metro Division. 
Three service delivery chan-
nels will operate within the loca-
tion. Mcintyre will oversee 
commercial lending operations, 
Pattie Ehsaei, California 
Business Banking vice presi-
dent, will oversee business 
deposits, and David Thome, 
California Business Banking 
vice president, will oversee 
business banking relationships. 
1be Ontario office will serv-
ice business customers with 
annual revenues between $2 
million and $20 million. 
The Auld Dubliner 
continued .from pg. 37 
On that note, I will not bore 
you with a long menu listing, 
but will share with you what we 
really liked. hoping to return 
soon tore-enjoy other tastings in 
the near future. 
To Stan - The Appetizers 
• Dubliner Sausage Rolls 
(Ground Irish style sausage 
sauteed with onions and Irish 
seasoning, wrapped in puff pas-
try and baked to perfec-
tion) ................................... $7.95 
• Potato and Goat Cheese 
Crostini 
(Boiled 
potatoes 
and goat 
cheese 
over garlic 
crostini 
with basil 
pes to, 
olive tape-
nade and 
spinach) ............................. $7. 95 
• Yorkshire Pudding (Mini 
Yorkshire puddings with rare, 
tender strips of beef and horse-
radish cream) ..................... $8.95 
Soups and Salads 
• Potato Leek Soup (The 
house recipe made thick and 
creamy and loaded with chunks 
Time Location Cost 
9:00- Noon Chmo Business Resource Center Free 
9:00- Noon Inland Emptre SBDC $40.00 
I 1:30 - I :00 pm Temecula Valley Chamber of Commerce Free 
9:00- 11:00 am Inland Emptre SBDC Free 
9:00- 11 :00 am Coachella Valley SBDC Free 
9:00 - II :00 am Rancho Cucamonga Chamber of Commerce Free 
9:00- Noon High Desert SBDC $30.00 
9:00 - II :00 am West End Busmess Resource Center $20.00 
9:00- 11 :00 am Murrieta Chamber of Commerce Free 
9:00- Noon Rancho Cucamonga Chamber of Commerce Free 
1:00- 3:00pm High Desert SBDC Free 
9:00 - II :00 am Moreno Valley Conference Center Free 
10:00- 4:00pm Day I - Inland Empire SBDC Free 
9:00- Noon Day 2 - First 5 Riverside Free 
9:00 - II :00 am West End Business Resource Center $20.00 
of potato and fresh 
leeks) ........ .. Bowl $6.50 - Cup 
$5.00 
• Lamb Salad (Grilled sea-
soned lamb medallions over a 
bed of mixed greens in an 
herbed balsamic dress-
ing) .................................. $12.00 
Boxty Dishes and 
Traditional Irish Fayre 
(Boxty is a traditional Irish 
potato pancake stuffed with an 
assortment of tasty fillings.) 
• Shepherd 's Pie Boxty 
(Savory ground beef and lamb 
cooked with carrots, peas and 
leeks in a brown beef 
stock) ............................... $12. 95 
• Rasher and Cheese Boxty 
(Irish bacon with melted 
Cheddar cheese) .............. $13.95 
• Irish Beef Stew (Tender 
chunks of beef slow-cooked 
with potatoes, carrots, celery, 
onions, herbs and Guinness in a 
rich brown gravy) ............ $12.95 
• Shepherd's Pie (Mixture of 
ground beef and lamb cooked 
with carrots, peas in a rich 
brown beef stock, topped with 
mashed potatoes and then 
baked) ............................. $12.95 
Entrees 
The only entree we had 
room for (after tasting all of the 
above) was the lamb chops, 
which were delicious (Double-
cut lamb chops oven roasted and 
topped with rosemary scented 
balsamic glaze) ............... $25.95 
The whole team truly 
enjoyed the experience, the food 
and the warmth and friendliness 
www.busjournal.com 
of The 
A u I d 
Dubliner--
-it was 
unique just 
like the 
furnish-
ings. 
B i I I 
Anthony, 
The Auld Dub/iner is located 
at 3775 Tyler Avenue, Ste. 38, at 
The Galleria at Tyler. Visit their 
Web site at 
www.auld<lubliner.com or call 
(951) 354-6325. 
September 2008 
KTIE Radio 
590AM 
Tuesday Evenings, 8:30 PM 
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Challenging your thoughts in relation to 
business, politics, economic conditions and 
the general business life of San Bernardino 
and Riverside counties. 
Hosted by 
Cliff Cummings and Bill Anthony 
• Web Development 
• Web Design 
• Databasing 
• E-Commerce 
• Web Hosting 
• Graphic Design 
• Corporate Identity 
• Animated Logos 
• Marketing Collateral 
Noticed!! Increase Bualneaa 
with Cuatom Dealgn 
Mention ths ad for a free consultation 
GET THE NEWS YOU NEED 
r-------------------------------, li iJ I want to subscribe to the Inland Emp~re Busmess journal 
0 One year $24 annual subscnpoon 0 Two Year $48 - Includes 2007-08 
0 My check 1s enclosed Book of lists (A $30 Value) 
0 Charge to my credit card: 0 Master Card 0 Visa 
Exp Date 
Credit Card No. 
Signature 
Company 
Name 
Address 
City/State 
Zip 
Phone# 
Make checks payable to: Inland Empire Business Journal 
P.O. Box 1979. Rancho Cuc.1monga. CA 91729 
For more tnfo. call (909) 4!\3-4700/Fax (909) 4!\3-4705 
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The following ar... build-out. TI1e other four buildmgs 
indude I(X)Gc> build-out. With 1067 
cominucd from flf!.. 31 total park.mg stalls. the proJeCt has a 
park.ing ratiO of 3.4/1.000. The property was sold by Newport Beach 
based Wohl Investment Company, wh1ch was represented by Thc 
Palmer Team. out of Sacramento. The Koll Compan) represented 
itself. ............. .. The International Association of Plumbing and 
Mechanical Officials (lAPMO), author of the Uniforn1 Codes, paid 
$6.8 m1lhon for a 57.800 sq. ft. ($118/sf) facility located at 4755 
Philadelphia Street m Ontano, just down the street from the associa-
tion's world headquarters at 500 I E. Philadelphia St. IAPMO acqu1red 
the property with the intent of making major tenant improvements to 
the interior of the facility and convertmg it into an R&D building for 
its business operations. Peter Lee of Colliers International represented 
IAPMO in the acquisition .............. ln Norco, a NNN-Ieased, two-ten-
ant retail property occupied by Wahoo's Fish Taco and Active Ride 
Shop sold for $4.7 million. The property is located at 1295 Hamner 
Ave., north of the 91 Freeway and just west of 1- 15. Built m 2003, the 
property is situated on 1.24 acres and is 100 percent occupied. It is 
located on the maJOr thoroughfare of Hamner Ave., and has strong vis-
ibility from the 15 Freeway with a monument s1gn. Fouy Ly of Sperry 
Van Ness represented the seller, Newport Beach-based Norco NBH I, 
LLC. Crystal Cove Wealth Management represented the buyer, a fam-
ily trust from Lorna Linda.............. In Montclair, Brooks Industrial 
Park. a 40,000-sq.-ft. business park, recently traded hands in a $3.5 
million ($87.5k/sf) transaction. Situated on 2.88 acres at 4601-4607 
Brooks Street, south of the 10 Freeway and west of Central Ave., the 
four-building property is near the Southern Pacific Railroad and the 
Ontario International Airport and has excellent access to the 10 and 60 
Freeways. The buildings are 87.5 percent occupied, primarily by light 
industrial users. The buyer, Brooks Commerce Center LLC, assumed 
the existing approximate $2.1 million loan. Alan Pekarcik and Dan 
Vittone of Voit Commercial Brokerage, along with Eric Burney of 
Daum Commercial Real Estate Services, represented the seller, Brooks 
Industrial Park LLC. The buyer was represented by Steve Shatafian of 
Lee & Associates ................... ln Riverside, YKS VilJage LLC paid 
$5.75 million for University VilJage West, a 9,500-sq.-ft. ($605/sf) 
multi-tenant strip center on 0 .58 acres at I 242 University Ave, just west 
of the I-2 I 5 Freeway. The property was built in 2007, and was I 00 per-
cent occupied by seven tenants, including Coffee Bean & Tea Leaf, 
Sprint. and Subway. at the time of sale. The Coffee Bean & Tea Leaf 
was dark at the close of escrow and was committed to subleasing their 
space. Robert Lee of Coldwell Banker-Metro Realty in La Crescenta 
represented the buyer, while Cameron Rafati and Jeremy S. 
McChesney of Hanley Investment Group handled matters for the 
seller, 951 Dudes LLC, out of Irvine .............. ln a Victorville retail sale, 
a 5,900-sq.-ft. Starbucks-anchored multi-tenant strip center located at 
14213 7th Street sold for $3.85 million ($648/sf). The property is on 
0.64 acres at the signalized intersection of Greentree Blvd. and 7th. It 
consists of five tenants including Starbucks, AT&T, Liberty Income 
Tax, Sacramento Auto Insurance and USA Checks Cashed. Built in 
2004, the property was I 00 percent occupied at the time of sale. The 
buyer, LA-based Helm LLC, was represented by Bill Bird of SC 
Properties based in Chino Hills. Cameron Rafati and Jeremy 
McChesney of Hanley Investment Group represented the seller, 
M1K/7th and Greentree Real Estate Holding Company LLC, based in 
Deerfield, IL. 
This column provides a review of the latest commercial real estate 
activity throughout the Inland Empire. It is produced in a joint media 
effort between the Inland Empire Business Journal and Rentv.com, a 
leading Internet real estate news site which has been covering the 
industry in California for nine years. For more commercial real estate 
information from around California, go to www.rentv.com. 
September 2008 
cominued from pg. 1 
Colleges: Up-and-coming 
Th1s spring, for the first time, U.S. News asked the expens who 
respond to its annual peer assessment survey to identify schools that 
fit this profile. The 70 that received the most nominations range from 
household names like the University of Southern Californ1a to Grand 
Valley State in Allendale, Mich., and Salve Regma, a 2,000-student 
Catholic university in Newport. R.I. 
George Mason University 
Fairfax. VA 
Clemson Umversity 
Clemson, SC 
University of Southern California 
Los Angeles, CA 
Arizona State University 
Tempe,AZ 
University of Maryland--Baltimore County 
Baltimore, MD 
Drexel University 
Philadelphia, PA 
University of Central Florida 
Orlando, FL 
Portland State University 
Portland, OR 
University of San Diego 
San Diego, CA 
University of California--Riverside 
Riverside, CA 
University of North Carolina--Charlotte 
Charlotte, NC 
University of South Carolina--Columbia 
Columbia, SC 
Azusa Pacific University 
Azusa, CA 
Ball State University 
Muncie, IN 
University of South Aorida 
Tampa, FL 
Ohio State University--Columbus 
Columbus, OH 
Northeastern University 
Boston, MA 
University of California--San Diego 
La Jolla, CA 
University of California--Irvine 
Irvine, CA 
Indiana University-Purdue University--Indianapolis 
Indianapolis, IN 
Rank I 
Rank 2 
Rank. 3 
Rank 4 
Rank 5 
Rank6 
Rank 7 
Rank 7 
Rank 9 
Rank 9 
Rank 9 
Rank 9 
Rank 9 
Rank14 
Rankl4 
Rank 14 
Rank 14 
Rank 14 
Rank 14 
Rank 14 
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ine Country Concerts! 
THE 
MOTELS 
Saturday 
Septeml:ier 13th 
HELPING TO SUPPORT 
(iii) California Family 
'!I' Life Center 
HELPING TO SUPPORT 
The ~ uiiforgett~~~~~ 
BENISE: 
LIVE IN CONCERT 
Saturday 
August 16th 
·I 
' .. :, . JJ.," 
·!lUI 
KRIS 
KRISTOFF 
Saturday 
~~~~October .. ~~ 
Buy your tickets today at 
goldencrownproductions.com 
and take advantage of our special V.I.P. Seating! 
For More Information, 
Please Call: 
951.658.2411 
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Inland Empire's Largest Hotels 
t 0/111111/t'd /lOIII J>Ot.:('. ;!-; Hanl..t•tlh.' \ umht•rofNmml\ 
llolel I or Room.c; 
~ddf?l'.' # orSuilr-s 
t'il), Stale. Lip 
Rt"Sklence Inn by Maniott ~{~ 
20. 202....., Comcn11on Cl'nlcr \\a~ ~00 
Onll!no, CA 91764 
Ooublel'lw Holel Claremonl 190 
21. ~~5 \\ Footholl Ill\ d. 4 
Clarem<>nl. C A 917 t 1 
Lab Am>" Mad R...,rt & Spa 171 
22. 27~84 Ho~hwaj 189 II 
l..al.c \rm-.bcad C \ 9215~ 
A)~ Hole! & Suiles 167 
23. I'l-l' E Hoh Blvd 167 
On1ano. CA 91761 
Hotel 7A>!IIO 165 
24. I 50 S. lndoan Canyon Dr. 5 
Palm Spnngs. C \ 92262 
Sbenuoo Ontario Airport Holel 164 
25. 4~~ ~ Vmevard ;\\ c 2 
Oncano, CA. 91764 
Coartyanl b) MarrioH 16.1 
.16. 1510 l nJ>crsuy A-. . 
Rovemdc C-\ 92'07 
Sbllo Hilllop Suit<< & Hole! 161 
27. 1101 Temple A.\C' no 
Pomona. CA 9176S 
llldlaa Wols R....rt Hotti 155 
;!8. 7M>I>I Ho~WI) Ill 29 
Jndoan Wells. CA 92210 
"'ortb"oods Reson 14R 
29. 40b'i0 Village Dr. 9 
Bog Bear Llke, CA92JJ5 
La Qeiata IH & Sallos O.tario Airpor1 14-1 
Jl. 1~55 Inland Empo"' Bl•d. 8 
Onlano. CA 91764 
A) res Suiles Ontario at 1M Mills Mall 140 
31. 4170 Mllls Con:lc g 
On1ano, CA 91764 
H,.U Placr 127 
3l. 4760 E. Mills C1n:le 
Ontario, CA 91764 
F~ld Jan By Marriott 116 
33. '\20 I E. Cen~R Lake Dnve 0 
Onuno. CA 91761 
'JOono Placr Sallis 112 
34. 962S Mil1ikal Ave 112 
Rancbo Cucamonga. CA 91730 
Bat Wtstem Herlta&e IDD 107 
35. 8179 Spruce Ave. 
Rancho Cucamonga. CA 91730 
8 
Jtt:tra ... 101 
36. 22W GritfcnWoy 0 
Corono, CA 92879 
HampCDIIIu & Saltes 91 
37. 4500 Ea.~ Moll> Circle :10 
Oncano. CA 91764 
......, •• &...-a s.~~a 93 
31. 9589 Mil1ikal Ave. 40 
Rancloo Cucomoap. CA 91730 
Ecoao J..odge 80 
~- 1655 E. 41h Sl () 
On1ano. CA 91764 
Total M~ting 
Sq.t'L 
l..argf"''t (jroup 
1.15<Xl 
400 
11.000 
400 
10,000 
400 
22-~Xl 
250 
1,000 
1>0 
I,JOO 
100 
11.200 
600 
7.000 
.180 
9,(X10 
400 
1>75 
40 
2.222 
80 
850 
57 
N/A 
2.100 
175 
750 
.lO 
648 
737 
1.000 
~Ia' Sq. ft. 
f 'hibll Area 
11'(10 
'.fl(l() 
4.000 
22,0W 
1,000 
na 
6.000 
4,800 
4,000 
675 
1,190 
N/A 
N/A 
N/A 
na 
N/A 
Rate Runge 
• \Ia> "" Sea.~nal 
Slll'l· 179 
Sl'l'l-269 
Sl25-1,7f'O 
S89·299 
SI09·599 
S79-149 
Sl25 175 
$119-249 
S89·99 
$129·149 
$94159 
SIJ9 
Sl50-250 
$99-2.'10 
$64-199 
Amenlu..s Top Local Fu'('uthe 
nu • 
Phone .. ~ 1-a.t 
t :->,1aol Add..., 
f,FP . ._,P,CB. 
CR,t,li.CH.X 
S,SD$T,T 
Frank PalatioUs 
(icncml Mana).!cr 
(909) 917·2464/917 2462 
t,ntanogrn(w•n~cr~Rho\pltalaty.<:om 
B.GS,P.f;FP.'<.D, 
CR.I,R,I..H.W.X 
CR,f',f'P,GS.If.l.L,N. 
P,R.T, W,OC $D$T 
f,l,P,CH,FP,N,X. 
IUI,CR 
B.C,CR.f',GS.H,I,W. 
G,L,N.P,R,T,X 
B.C.CB.FP,N.P.CR,I,R, 
f,L,H,( JI,W,X 
Andn>o Behnke 
<icncral Manager 
('1119) 621>-24 I l/624-<1756 
Steno ~lltU 
(icncral Manager 
(909) Ht>-1511 ~16.1178 
Abdul El Mekhgiange 
C"n!"'-!ral Manager 
(909) 1'1(). 777R/1'10·149N 
ayrc,hoteJ,.com 
Mi<baeiAnna 
Gt!neral Manaicr 
(760) %9·6610/9696600 
Bonnie Gardner 
General M.\nager 
(9091 917-~t'IJH028 
bganlncr(a \heraton(mt.com 
B,F.f'P,GS,H,l, l,N,P.R.RS$D,ST,W Ra<alie Jol"'l 
Salc>l(.'alenng M.ma~ 
(951) 781-2856/788.~82 
B,C,CB,CR.f,FP,H,I,L,N, Heinz J. Gthner 
P.R.RS.S$A,SD.SR. W,X General Manager 
('1!19) '98·7666/_198.5654 
heiOl' -~chnc:r(a ~halomn\.com 
C.GS,T.R.FP,GC,B,CB,G, Brad Weimer 
CB,F,CH.CR,N.P,I,R,L,II,X Gencr•l Manager 
(76()) 145·6466nn.'\081 
1ndaan~ellsr~m.com 
B,C,CR,f,FP, L)no Baku 
GS,H.I.L.N,P,R DLn:t:tor ot Sale~ & Marlctmg: 
(9091 866-.1121/1!7M-1767 
anfu(crnurthwoodsre,.un.wm 
FP,N,P,CB,ll, Aln Olo 
W,C,CR,J,F,X General \lanagcr 
('Xl'l) 476-lll2/476-ll21 
lq0170sm(allaqumu.com 
FP,N,P.CB,H, Carlos Mondoza 
CR.F.X General Manager 
(909) 481-0703/4114·2601 
B,FP.N,P,CB,CH, Saojay Popel 
H,CRJ,W.F,X General Manager 
B,CB.CR,f"P.SDST 
B,CB,CR,F ,FP,GS.H.I,K,L,S, W,X 
B,FP,N,P,CB, 
CR,F,H,l 
B, CB, F, P, I, L 
B,CB,c,F,FP,GSJI,I,L,N,P 
S,SD,W,X 
CB,CR,FP,tt,N,P ,X 
(909) 9K0.2200/98(l40J 
Denise Guard 
General Manager 
(909) 190-9855{.190·98)5 
ffi.ontfl.gnMc.Vmarriou.com 
Mi<belle IA•oool• 
Sale• Manager 
(9091 466-1 100/466-llOI 
Jennifer Morgan 
General M311ager 
(909) 466-llll/466-1876 
!.an-y E .... 
General M.......-
(951) 7J4-2t4on34-4056 
Lewong@ayrcshotcls.com 
Alyu QaoJ1s 
Sales Manager 
(909) 980.98881')80-006] 
alyce.qualls@hilton.com 
K_..,_ 
General Manager 
(909) 581-J846/'i81-J949 
OongN• 
Genel"'ll Manager 
(909) 986-88981')86·1377 
gm.ca445@chooccho<el<.com 
... ..,_.. Bll ._.C.... 77 3,464 3.169 $99-450 CR,F,FP,G,I,L,N, Stu Lee 
... 42200 MooaridiJe Rd. 4 3~~ P,II,H Genel"'ll MIIII8CI 
Ilia a- Lake. CA 9231~ (909) 1166-6666/86(>-8988 
8=-ss S<rnct, C=C""""~' CB=COIItpiimnuary COIIllJiniJu} Brrdfast. CH=C~ CocWil How. CRn"'J''t'uU llm<s. f f'ot~~<u f«olory, fP:fiTt Parong. G:Gc/fCOWJ< GS:Gofl Shop, H•Hand1<opfNil Roonu. l~ln·Rixwn "'"'"'· 
Lzl.owttt.N NCHI·Snw>Wot R.-s, OC=Ooillllk C.unng. P=POt~. R: /lrJIOWQIIJ, RS~Room Snlk't, S•Spa. SA:Sawla, SD=Stnwr Do.rcOIUils, SR=StbSm Rnom, ST=Sattllol< Ttl""'""· T:TtMIS, W: Wuund PudJJgtS. X=TramfmfromNttVrliAorpotl 
~ ,.......,II'ND ---... ..,- Tlw,.._lorlw_,/111_-.alfrr-rlw.._,.,.,liMd Todltllarof--,csllt~,.,..,JifttuGt<Wrr~taso{P'tu-. Wllil•nrn· t!fonuiiJIJII<tot_,.dw 
__,.,.,.,._, ... ..__._._.._.,..._,_.,._ ---.. -. .. .__,,__,. TlwlaiM4,..,.._JowoiJ, P.O. Btu 1979. Raltc-ltoC"""""'""" CA 9/729-/9'19. -IW 
... ,..., c.,n,otf .. .., IDI. 
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RESTAURANT REVIEW' 
The Auld Dubliner 
The Galleria at Tyler in 
Ri vers1de is the benefic.ary of 
the relocation of The Auld 
Dubliner. an authenttc lnsh pub 
and restaurant from Dublin, 
Ireland. Importing the entire 
bar, fumiture and facade from 
Ireland, The Auld Dublmer\ 
interior was hand-crafted m 
By Bill Anthony 
Dublm using only 
the finest materi-
als from all of 
Ireland. Designed 
to recapture a 
"cottage pub," 
The Auld 
Dubliner has the 
warmth and feel 
of a small vtllage pub m rural 
Ireland. No two pubs are exact-
ly alike. They spec1ally design 
each pub to tatlor to their local 
clientele. They have incorporat-
ed lowered wooden beams and a 
dark wooden floor so that guests 
can enjoy an excellent dining 
expenence m a relaxed and 
engaging atmosphere. Ltve 
Irish entertainment is also pro-
vided each week highlighting 
local and touring lnsh bands. 
Past Htstory of Irish Pubs 
During an lnsh dining 
adventure at The Auld Dubhner. 
my guests and I were mfom1ed 
of some mterestmg facts on Insh 
pubs: 
In small Insh rural commu-
ntties the grocer, draper. or even 
the local blacksmith would often 
double as the local pub wtth 
both busmesses s1de by stde 
under the same roof. Customers 
stoppmg by for supplies would 
quickly rev 1ve their flagging 
spirits by engaging in conversa-
tion with other shoppers over a 
pint of Guinness. One comer of 
the shop would be set aside for 
thts purpose, furmshed with 
simple wooden tables or bench-
es arranged around a black pot-
bellied stove that bums non-stop 
through the winter. 
THE HISTORIC 
GALLEANO WINERY 
Weddings • Anniversaries 
Birthdays • Special Events 
Graduations • Holiday • Gifts 
Wine Tasting Available Daily 
We can custom 
design a label just 
for you using: 
Photos, Logos, 
Colors, Invitations, 
Themes. 
4231 Wineville Road 
Mira Lorna, CA 91752 
(951) 685--5376 or (951) 366-9180 
www.galleanowinery.com 
Tour the Historic Winery weekends from 2:00 pm to 4:00 pm or by appointment 
Listed in the National Register of Historical Places 
The Auld Dubliner Family 
The Auld Dublmer 
(www.aulddublmer.com) IS 
owned by Davtd Copley, Eric 
Johnson. Tony Simons and 
Steve Hamile. The head chef is 
Jeremy Smtth and the general 
manager is Danny Mathis. 
TRENGTH 
Quenching the Thtrst 
A pub, of course, would not 
be a pub without offering "the 
perfect pint." The Auld 
Dubliner features Guinness 
Draught as one of their premmm 
beers on tap. Other beers 
include Harp, Newcastle, Bass 
Ale, Sterra Nevada. Ptlsner 
Urquell and Magners Ctder. 
The Auld Dubliner hru; a full 
liquor selection includmg 
Jameson, Jameson 1780, 
Bushmill's Back Bush and 
Middleton Irish Wiskies just to 
name a few. 
What About 
the Food'???? 
Having never 
been to Ireland. I 
felt that I needed 
a true Irish assis-
tant to help in th1s 
review. Not hav-
mg to look too 
far. my assoctate Eileen Tillery 
offered to jom the team in tast-
mg and samplmg the offerings 
of The Auld Dubhner. No om: 
could be greener than Eileen. 
and her opinions were held m 
high regard. 
continued on page 32 
950 Ontario Mills Drive, Ontario 
Mon / Thur n:3o a.m.-9:30p.m. 
Fri n:3o a.m. - xo:3o p.m. • Sat 4:30p.m. - xo:3o p.m. 
Sun 4:00 p.m. - 9:30 p.m. • Reservations Recommended 
It's New York without the attitude! This award-winning 
restaurant is where famous fare is finely defined. Our menu 
features prime steaks, Australian lobster tail, garlic roasted 
chicken, rack of lamb, prime rib and fresh seafood 
specialties. Join us for jazz in our Manhattan Room where 
acclaimed artists have made us the Inland Empire's most 
intimate jazz experience! We take care of every detail with 
innovative menu items, specialty dishes, dramatic desserts, 
outstanding wine selection and entertainment to comple-
ment your dining experience - and discover our magnifi-
cent banquet rooms, perfect for hostmg your next event. 
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"Leading With Kindness: How 
Good People Consistently Get 
Superior Results," 
by William F. Baker, 
Ph.D. & Michael O,Malley, Ph.D. 
Amacom, New York, New York; 
2008; 236 Pages; $24.95. 
If you were born before 
1970, the odds are that you visu-
alize a business leader as a hard-
nosed male who rarely admits a 
mistake and is guided primarily 
by the 20th Century spin on the 
Golden Rule: "He who has the 
gold makes the rules." 
Throughout the 1970s and 
1980s, boards of the directors of 
large companies sought out this 
stereotype for CEOs and COOs. 
The goals were to maximize 
return on investment for stock-
holders as quickly as possible. 
As often as not, this meant 
either selling off major divisions 
of the company to competitors 
(often overseas-based) or selling 
back to its original owners at 
fire sale rates divisions that had 
been recently purchased from 
them. Then, in the 1990s, as 
authors Baker and O'Malley 
point out. the old management 
styles didn't work anymore: 
" ... the knowledge workers who 
Peter Drucker predicted would 
appear on the scene. did." Baker 
and O'Malley continue: "Unlike 
the traditional employer-
employee association of yore. 
these employees carried the 
tools of their trade in their 
heads. Less dependent on spe-
cific companies on their materi-
al nourishment. What's more 
there wasn ' t a limitless supply 
of these people.... More and 
more, companies found them-
selves dependent on a scarce, 
variable pool of human 
resources." 
What management did next 
with its knowledge workers was 
predictable for leaders who 
taught human resource skills 
more appropriate to the industri-
al age, not the information age. 
They increasmgly outsourced 
their information technology 
requirements, or brought in 
hard-working. qualified people 
from overseas at significantly 
lower salaries. According to the 
authors this permits managers to 
discriminate against workers on 
an equal opportunity basis. 
without regard to race. religion, 
sex. age. or national origin (both 
recent citizens and "green card" 
holders). Neither of the authors 
believes that new or pending 
state legislation will help. They 
point out: " ... Despite living in 
an era of unprecedented eco-
nomic progress and scientific 
enlightenment. management 
practice remains primitive, with 
the incidence of bullying in the 
workplace increasing, not 
decreasing as one might have 
surmised." 
They go on to state: 
"The real disgrace behind 
the new state laws under consid-
eration is that too many execu-
tives who are in a position to do 
something about mismanage-
ment with their ranks either 
don't know what is going on or 
refuse to do anything about it. 
Organizational leaders who fail 
to step in when people need 
them most are culpable." 
The point that the authors 
make is that bullying as a man-
agement style inevitably leads to 
inefficiency. ineffectiveness, 
failure to set and meet goals at 
operational levels, loss of mar-
ket share, and, ultimately, loss 
of revenues. Successful business 
leaders aren't saps, suckers, or 
jerks. They note that: 
"Winning Super Bowl coach 
Tony Dungy, for example, does-
n 't curse. sarcastically chew out 
players, or rant on the sidelines. 
He believes that he can get his 
team to compete by calmly pro-
viding direction and treatmg 
players with respect. We need 
more Tony Dungys, who, in the 
process of trying to perfect their 
own lives, set examples for oth-
ers." 
The book is very well organ-
ized. with the first two chapters 
focusing on the techniques used 
by "kind leaders" and giving 
examples of who the kind lead-
ers are. These chapters also 
establish that kindness exercised 
by bus mess leaders doesn't 
make them siss1es, nor is kind-
ness the same as likcability. 
The remaintng chapters 
highlight when and where kind-
ness does matter: by offering 
realistic expectations, by telling 
the truth, by empowering 
growth, and by preparing the 
next generation of leaders. The 
authors believe that this type of 
power is what will matter during 
the 21st Century, and not the 
very old fashioned ktnd that was 
flaunted for ego's sake. 
-- Henry Holtzman 
Bestselling Business Books 
Here are the current top 10 bestselling books for business. The 
list is compiled based on information received from retail book-
stores throughout the U.S.A. 
1. "Debt Cures 'They' Don't Want You to Know About," by 
Kevin Trudeau (Equity Press ... $25.95) (3)* 
What banks and credit card companies prefer you not to know. 
2. "21 Distinctions of Wealth: How to Create Unlimited 
Abundance in Your Life," by Peggy McColl (John Wiley & 
Sons ... $15.95) (2) 
How to become wealthy and stay that way. 
3. "The Post-American World'' by Farced Zakaria (W.W. Norton 
& Co ... $25.95) (I) 
Why the 21st Century will not be "the American Century ... 
4. "The Five Lessons a Millionaire Taught Me About Life and 
Wealth" by Richard Paul Evans (Simon & SchusterTrade ... $14.95) (8) 
Why the wealthy arc different in a variety of ways. 
5. "Winners Never Cheat: Everyday Values We Learned As 
Children (But May Have Forgotten)," by Jon M. Huntsman 
(Wharton School Publishing ... $19.95) (4) 
Why playing by the rules is still the only way to win. 
6. "The Logic of Life: The Rational Economics of An Irrational 
World," by Tim Harford (Random House ... $19.95) (5) 
Why economics always appears logical when nothing else does. 
7. "Go Put Your Strengths to Work: Six Powerful Steps to 
Achiel·e Outstanding Performance," by Marcus Buckingham 
(The Free Press ... $30.00)** 
How to identify and usc your unique strengths at work. 
8. "When Market<; Collide: Investment Strategies for the Age of 
Global Economic Change," by Mohamed EI-Erian (McGraw-
Hill ... $27.95) (6) 
New investment strategies as seen by the global investment guru. 
9. ''Launching a Leadership Revolution: Mastering the Five 
Levels of lnDuence," by Chris Brady and Orrin Woodward 
(Business Plus ... $23.99) (7) 
Detailed view of how to develop leadership skills. 
10. "Women and Money: Owning the Power to Control Your 
Destiny," by Suze Orman (Random House ... $24.95) (10) 
Guru of women's financial empowerment tells how it's done. 
(3)* --Indicates a book's previous position on the list. 
** --Indicates a book's first appearance on the list. 
*** -- Book previously on the list is on the list once again. 
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Is Your Busine ... 
continued from pg. 1 R 
For more inspiration. check 
out the "About Us" pages of 
your favorite, mnovauve com-
panies' Web sites. 
Lesson 5: Foster creative 
collaboration rather than 
"just getting it done." 
Innovative companies 
understand that optimal busi-
ness growth is directly connect-
ed to harmontous teams. If 
you're focusing on policies, 
mechamcs or systems of busi-
ness instead of your people and 
the customers you serve, you're 
bypassmg the heart and soul of 
your busmess. Without positive 
emotion and heartfelt connec-
tion, the power of creativity is 
stifled. 
Creative businesses support 
group collaboration and the free 
exchange of ideas. Consider cre-
ating an "1dea room" with 
whiteboards, comfortable 
chairs, fun music, healthy 
snacks, creative decor. even jug-
gling balls. Team members use 
the brain room to hold brain-
storming sessions or problem-
solving collaboratiOns. The 
highly innovative Brazilian 
company Semco, run by maver-
ick Ricardo Semler, has an "Out 
of Your Mind!" committee that 
meets periodically to consider 
unusual ideas that aren't rele-
vant to their existing business. 
Providing a safe forum for 
employees to share their "crazy 
ideas" in an open and supportive 
environment can pave the way 
to extraordinary innovations. 
Have fun, be creative, inno-
vate, and watch your business 
grow! 
For more information vt.\tt: 
www.scottjeffrey.com or email 
scott @.\COli jeffrey. com. 
MEMO: TO: All ... 
continued from p~. 25 
published "Manage Your 
Career: Ten Keys to Survival 
and Success When Interviewing 
and on the Job." Our friend Jim 
Collins, author of "Good to 
Great," comments that Vijay is a 
"passionate teacher who cares 
deeply about the life arc of each 
individual student. In his 
vibrant classroom, he translates 
strategic management mto a per-
sonal disciplme - and here, in 
these pages, he brings to you 
and me the benefits of his wise 
mentorship." 
Hitting Pubs in Oxford, 
Bringing Drucker Home to 
Austria, Celebrating 
Innovation in Korea, 
Learning from the Founder of 
Teach for America, Getting a 
Taste of Leadership from the 
Trenches, and Looking for a 
Few Good Men for a Course 
on Women and Leadership: 
Okay, I knew this last head-
ing would get your attention. 
Yes. we are looking for a few 
good men -to enroll in a terrif-
ic new course on "Women and 
Leadership." taught by our new 
Visiting Professor Katharina 
Pick (we have lots of strong 
women already enrolled). 
The pub-crawling accompa-
nied a wildly successful two-
week long intensive course at 
Oxford on international finance 
and the EU. 
The insights on leadership 
flow from John Bachmann, sen-
ior partner at Edward Jones, a 
company that has expanded 
from 200 to more than I 0,000 
locations. John, who is also 
chairs the school's Board of 
Visitors. will share his learning 
and insights in an intensive 
course this fall. entitled 
"Lessons in Leadership." 
Wendy Kopp, the 
founder of Teach for America 
and one ofTime Magazine's 100 
most influential leaders, will 
keynote our fall conference in 
LA on Oct. 28 on challenges and 
innovations in the social sector. 
capped by the award dinner cel-
ebrating the winner of the Peter 
Drucker Nonprofit Innovation 
Award. The Drucker Society of 
Korea will toast the most inno-
vative and impactful business, 
governmental and civil society 
organizations m that nation at 
the end of this month. and the 
new Drucker Soc1ety of Austria 
is prepanng to honor Peter 
posthumously on his I OOth 
birthday by toasting his legacy 
in his home of Vienna. 
An Internet Top T .. 
continued from pg. /6 
One last thought. 
Compatibility is another 
issue that needs to be addressed 
here as well. I use the Microsoft 
Office programs because they 
arc supposed to be "cross-plat-
form." That is, people with both 
PCs and Macs are supposed to 
be able to read whatever is sent. 
Th1s doesn't always work. A fol-
low-up phone call, or at worst. 
the fax machme (20th century 
technology) is advisable. 
With e-mail correspondence 
becoming increasingly impor-
tant in the workplace, you can 
only benefit from learning how 
to craft an effective message. So 
keep the above tips m mind the 
next time you sit down at the 
keyboard. 
**Robert Half lmernationaf 
Inc. is the world's first and 
largest speciali-:.ed staffing firm 
with a global network of more 
than 350 offices throughout 
North America, South America, 
Europe and the Asia-Pacific 
region. For more information 
about their professional sen·ic-
es, you can visit ww11'.rhi.com. 
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Take Your Bigge ... 
collfinuedfrom pg. 15 
Look at what you need done and 
find a technology solution to 
automate it for you. 
4. Peel the onion. Thmk of 
your problem as the top layer of 
an onion. To find the problem, 
you need to peel it back by list-
ing the components of the prob-
lem to see if you are working on 
the correct issue. Often you' II 
find that the core issue you' rc 
focusmg on isn't the one that's 
causing the most pain, but that a 
sub-issue is truly at the heart of 
your problem. 
5. Focus on one issue at a 
time. Sometimes a problem is 
complex and has many compo-
nents working agajnst you all at 
once. In fact. many problems are 
made up of multiple problems. 
You 'II be better able to see the 
real problem (the one you 
should focus on) when you sep-
arate the other problems. 
Skip to the Finish 
Every problem has a solu-
tion-some better than others. 
The key to breaking through 
your problem roadblocks is to 
realize that there are many paths 
to a destination, and some don't 
have roadblocks. By asking 
yourself if you can skip the 
problem completely, you free 
your mind to look beyond the 
roadblock. That is usually where 
the best solution lies. 
For more information, 
please visit: www.bwrus.com 
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BRANDENBURG, JERRY LUDWIG, ROBERT DAVID 42076 CARNEGIE AVE. TEMECULA. CA 92591 44225 OAK GLEN RD. JIU-JITSU 
DWAYNE 45461 PIUTE ST HEMET, CA. 92544 HEMET. CA 92544 2M55 JEFFERSON A\ E.., STE. E 
2834 HAMNER AVE. TEMECULA, CA 92592 J &J BARGAIN MURRIETA. CA 92562 
NORCO, CA 92860 TOOMEY, ROBERT VICTOR HUMMELS CLARKE, LYNDEN WADF 
CAR MAS 42076 CARNEGIE AVE. I :14~ JASPER LOOP 44225 OAK GLEN RD. Gl:l\1ARAES SR~ 
S & P ENTERPRISE 1655 W 6TH ST.. STE. 101 HEMET. CA 92544 CORONA, CA 92880 HEMET. CA 92544 RICARDO 
937 DOLLY CORONA. CA 92882 39827 CORT D"AZURE DR. 
LAKE ELSINORE. CA 92530 RIM DRAf'Tf!';G AND CLNNJNGHAM, JAMES CLASSIC LIFE SERVlCt: MURRIETA, CA 92563 
AFFORDABLE WHF.ElS DESIGN FLOYD GROUP 
SAUNDERS, DAVID AND DRIVE INC. 3078 I LINKS CT I :\450 JASPER LOOP 4:\460 RIDGE PARK DR., MURRIETA Jlt;-JITSL 
MICHAEL 12672 UMO'liTE. STF. ~E TEMECULA. CA92591 CORONA. CA 928KO STE. 200 2~55 .IEA'ERSON AVE.. STE. E 
937 DOLLY CORONA. CA 92880 TEMECULA, CA 92590 MURRIETA, CA 92562 
LAKE ELSINORE. CA 92530 I-ENG-A OF Ttl.£ CUNNINGHAM, JUDITH 
M&.M'S CLEANING SOUTHWEST CHRISTINE RF.Cl"'l CO'IiSI.il.TING H:!l-tECl:l.A J!ll.JITSl" 
SAUNDt~RS. SANDRA LEE SERVICE 106 E. MAIN ST, sn~ 4 13450 JASPI::R LOOP GROUP INC. lt>M55 JI:JTERSON AVE. ~'T£ E 
937 DOLLY 392K RUSHMORE CT SAN JACINTO. CA 92583 CORO"iA, CA 92880 434111J RIDGE PARK DR, MLJRRIE'TA. C-\ 92562 
LAKE ELSINORE. CA 925.10 HEMET, C·\ 92545 STE. 200 
CLEAR VISI0:-1 WINDOW MONJTORCLOSt:l.\.COM TEMECU.A. CA 92590 TACOS LOS COMP.ADRt:s 
MSL QUALITY Tll.f: RF.YNOLDS, MARIA AYALA WASHING 4587K PASI'O GALl -\NTh 5~9~ MISSIO"' BlVD 
518 EAST SECOND ST 3928 RUSHMORE C1 :12116 OLD COUNTRY CT TEMECL'I ·\, CA 92592 CLSGROLP RIVERSIDE, CA '12509 
SAN JACINTO. CA 9258:1 HEMET, CA 92545 WINCHESTI:R, C A 92.~96 4~4b0 RIDGE PARK DR., 
ARMORED f.\E, INC. sn 200 CH.\vt:z, GERARDO 
lOPt:Z, M!GLU.A/I<Gt:L RODZ TRl'CKI!';G NAGAL, M.ARK·A,II!O"\' :19877 TAS,\GER 1 RAIL HMECUL -\. C\ 92590 24522 El MENDOLF DR. 
518 EAST SECOND Sl 13485 MAGNOLIA TO,..GCO MURRIETA,(' A 92562 MORENO \Aili'Y C'A 
SAN JACINTO, CA 9L~M3 CORONA, CA 92R7'1 :12111> OLD COl'S I RY CT l)2551 
WINCIIESTFR. CA 92~91> 
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STARLIGIIT STfPPI:>.G P.\CiflC \10:>. \RCH VULn C.:.\BOl'SI"'E. \ HfMKf VAILE\ .A IR SR CO:-.STRt CTIO" CO. DL.\LLRA-.Cil 
STO,fS REALTI 11MO II\\\ I I I STE ~&6 CO'IDITIOSI"G I . SuN LLIS DRIVE 21 19~ \\EBSTER WE 
~~~~ CORO'i·\ A\ E ~4bW \iALBEC STREET I'AL\1 DESERT CA 92260 li'oCORPORATED PERRIS. CA 92571 PERRIS CA 92570 
'IORCO, CA 92MO \1L RRIET A. C A 92562 4 I 105 TORREY PINE CT 
~n:p HOLSEKflPl'"G + HEMET CA 92544 SAV\YFASUIO"S OL'T OF THE BOX IDEAl 
MORROW, LISD.A Sl'E BIG ROS & SO';s WINDOW SERVICE 14874 CADIZ CT 26017 SCHAFER OR 
167X CORONA AVE SERVICES 67· 126 MISSIO'i DR . COMMERCIAL VENDING \10RENO VALLEY. CA \IL,RRIETA. CA 92563 
:-.ORCO. C A 92X60 44116 OLIVE AYE. CATIIEDRALCm'.CA SERVICES 92~~5 
HEMET. CA 92544 922:1-1 29624 AMWOOD WAY BLOOMHOUSE: 
ERS CU:.ANING SERVICES TEMECULA. CA 92W I BIR BUSINESS BROKERS DISTRIBUTORS, INC. 
10457 SIERRA MADRE DR CARLOS FAMILY GR TFCH ENTERPRISES 12090 RANCHO VISTA DR 2/l)(l CAMBRIDGE AVE. 
TEMECL'LA. CA 92591 DAY CAR£ 124 YALE PLUG Atn'O TRANSPORT, CATHFDRAL CITY. CA HEMET. CA 92545 
165-11 TARANO LN RANCHO MIRAGE. CA THE 922:4 
XPRESSAIR MOREI'O VALLEY CA 92270 JJ398 EMPIRE CT CLEAR AS CRYSTAl. 
COMPRESSOR St:RVICE & 92551 CORONA. CA 92880 JORDANA PLBLISHING WINDOW CLEANI"G 
REPAIR BELL CO';STRtCTIO:'i 4X.14 NAIR 'I AVENuE 744 S. JORDAN AYE. 
1 1'150 CALLE BALLE.'ITI:-.E CITRl'SmLL XOMo CAMI"O SA'I LUCAS TSuNAMI E!'o'TERTAIN- BANNING. CA 92220-6496 SA"' JACI~iTO, CA 92581 
TEMECULA, CA 92..W2 COSSTRLCTIO:'i 1'\DIO. CA 92201 MENTGROUP 
612 AT\\OOD CIR. 21445 CLIMBING ROSI:. DR Ct'ST0\1 FLOORli'oG AYS TRA.,.SPORT INC. 
DKS CORONA. CA 92879 'llt:CLElS SALO'Ii MORENO VALLEY. CA l'liSTALLATIONS 4141 AGATE ST 
·' 1940 lcMECt U PK \VY. 699lOHWY III.STE. 101 92.~57 1180 HORIZON ST RIVERSIDE, CA 92509 
sn:.. Cl A+SECl.RITY RANCHO MIRAGE. CA CORONA, CA 92881 
TEMECULA. CA 925'12 10590 MARCHETA PI 92170 TWO FRJENDS RANCH MON AI\,U 'I AILS & SPA 
PERRIS, CA 925'0 41~1 HILLSIDEAVE. LlGEZ I 10 W STETSO:'i AVE 
JOSE'S BARBER SHOP J&A TRlCKING NORCO, CA 92860 119~2 GLOXINIA WAY HEMET. CA 92541 
208 W 4TH ST BLl'E PLANET '1/LRSERY 1309 7TH ST LAKE ELSINORE, CA 925~2 
PERRIS. C A 92570 10585 HOLE AYE. COACHELLA. CA 922J6 JUSTIN PAINTER INVES- ILM SERVICE CO. 
RIVERSIDE. CA 92505 TIGATIONS BPO SOLUTIONS 15-161 CASAGRANDE 
BRJDEL'S 911 REPAIR LATIN CONNECTION 3970 WALLACE ST 32936 SERENA WAY MORENO YAU EY, CA 
SERVICE GAME TIGErT SAVAGE 47845 TAFT ST RIVERSIDE, CA 92509 LAKE ELSINORE, CA 92530 92..~51 
26108 SOSA CT. ENTERTAINMENT INDIO. CA 92201 
SUN CITY, CA 92585 15492 SNEAD STREET ARM AUTOMOTIVE MYSTIC RESONANCE PROPERTY 
BEAIJMONT. CA 92223 SOUTH OF CALIFORNIA 4201 I AVENIDA ALVARADO. 5~·145 AVENIDA CORTEZ INV ESTIGATIO'IS 
ANGEL MIA ESCROW PAINTING AND STE. B LA Qt;INTA. CA 92253 710 CAM ELlA DR. 
6.~55 Lcrrt'S ST P.o\LM SPRINGS FILM \1AINETANCE COMPANY TEMECULA. CA 925l)(l PERRIS, CA 9257 I 
CORONA. CA 918~0 NOIR FESTIVAL 1029 OLIVE AYE. EVENTER, TilE 
646 MORONGO RD BEAV\10NT. CA 92223 CRAFT SHACK, THE 2122 W. ONTARIOAVENLE JADE TOWING SERVICES 
ARMADA PALM SPRINGS, CA 92264 6419 SPINELCT CORONA, CA 92882 220 VALVERDE DR 
TRANSPORTATIOS 4TH DIME:'ISION STUDIOS ~>URA LOMA. CA 91752 HEMET, CA 92543 
5662 MAPLEVIEW DR BASEBALL A-Z 22770 BROMPTON ST AMBER CREST 
RIVERSIDE. C A 92509 ~74 I I RUTLAND STREET MORENO VALLEY. CA J&P SALES REPS APARTMEN'TS S&S SOLUTIONS 
INDIO. CA 92203 92.~53 5467 BRECKENRIDGE AYE. 5310 CANYON CREST DR. 27889 STARFALL WAY 
LIVIN LIFE BANNING. CA 92220 RIVERSIDE, CA 92507 MURRIETA, CA 92563 
25258 CHARINA LANE TOUCH SCREEN MORGAN EXCAVATIOS 
HOMELAND. CA 92548 CENTERS DESERT CITIES SERVICE RUNYON AKLREALTY JBSERVICES 
270 CAMINO DESCANSO 20862 VERT A ST TRANSPORTATION I :107 W. 6TH ST., STE. 224 24467 PANTERA CT 
KANDY GIRL CLOTHJNG PALM SPRINGS. CA 92264 PERRIS, CA 92570 715 E. CENTRAL CORONA. CA 92882 MURRIETA. CA 92.~62 
27900 JOHN F KENNEDY HEMET. CA 92543 
DR.,STE. B SALVADOR'S REAL ESTATE TEMPS RENTERS HELPERS MISSION LOGISTICS 
MORENO VALLEY, CA MAINTENANCE SERVICE 2465 CAMPUS DRIVE, RIVERSIDE GOLF 3284 I PITMAN LANE 410 PRINCELAND CT .. 
92..~55 50- I 36 SAN SOLANO RD 1ST FLOOR COURSE MENIFEE. CA 92584 STE. I 
COACHELLA. CA 922~6 IRVINE, CA 92612 101 I ORANGE ST. CORONA. CA 92879 
COUNTRY CRAFTS RJYERSIDE. CA 92501 LUCKY I MIRAGE 
35581 LOGGINS CT. LOVELY SALON CALIFORNIA HOME LIQUOR JORGE B. RUIZ 
WINCHESTER, CA 92596 130LAPLAZA SAVERS (CIIS) NATIONWIDE SPORTS 5959 ARLINGTON AVE .. PROPERTY 
PALM SPRJNGS. CA 92262 REIMAX EXPERIENCE SCOUTS STE.A MAINTENANCE 
FAITH PLUMBING MURRIETA 23927 BLUE RIDGE PL RIVERSIDE. CA 92504 26980 IRONWOOD AVE. 
30421 SPARKLE DR DISCOVERY BUILDERS 40414 CALIFORNIA OAKS MORENO VALLEY, CA MORENO VALLEY. CA 
CANYON LAKE, CA 92587 CALIFORNIA INC. RD,STE.G 92551 LADIES NIGEIT OUT 92555 
80-955 AYE~ STE. 52 MVRRIETA. CA 92562 29885 MASTERS DR 
FIDELITY GLOBAL LA QUINTA, CA 92253 SUPERIOR INTEGRATION MURRIETA, CA 92563 DIAMOSD ROCK READY 
FINANCIAL LRA ENGINEERS TECHNOLOGIES Jl.fJX TRANSPORT 
2380 SlCVEN DR TOTAL KNOCKOUT IJ26 BOTTLEBRuSH ST 11519 JURUPA ROAD REFERRAL INSTITUTE 20868 BROWN ST 
CORONA. CA 92879 MOBILE CARWASH AND CORONA, CA 92882 MIRA LOMA, CA 91752 SOCAL PERRIS. CA 92570 
DETAIL 45045 CORTE VALLE 
WET BLUE 47432 HALFMOON CT. A-PLUS HOMECARE HEART ENTERPRISE TEMECULA. CA 92592 SINFULLY BEAUTIFUL 
25350 SANilAGO DR~ S11:.. 33 INDIO. CA 92201 AGENCY 672 GOLDENWEST DR. PHOTOGRAPHY 
MORENO VALLEY, CA 7450 NOR1lfROP DR, S11:.. 22 REDLANDS, CA 92373 FREEDOM PROPERTY 13400 MCGEHEE DR 
92551 JG'S MOBILE CARWASH RIVERSIDE. CA 92..~08 MANAGEMENT MORENO VALLEY. C A 
69175 CONVERSE RD., JUST KIDDING AROUND 39755 MURRIETA HOT 92555 
VEN'I'llltE BEYOND APT K IJ7 WEAR YOUR NUMBER 5416 COBBLE LANE. SPRINGS RD., STE. Bl20 
JNTDlNATIONAL, LLC CATHEDRAL CITY. CA .14089 VANDALE CT sn.F MURRIETA, CA 92563 FIX FULL IMPACT 
11741 STERLING AVE., 92234 TEMECULA, CA 92592 MIRA LOMA, CA 91752 EXECliTION 
SlC.C2 MUEEITER'S COMPliTERS 14007 TIGER LILY CT 
RIVERSIDE, CA 92503 DESERTCmESAUC- SUPERIOR CUfS RIGEITFULLY YOURS 11535 CONTOUR AYE. CORONA. CA 928HO 
TIONS.COM 2131 PERRIS BLVD, STE C-8 3663 LA SIERRA AVE. NUEVO, CA 'n567 
HOLLYWOOF'S P£T 74-478 HWY. II I, STE. J30 PERRIS, CA 92571 RIVERSIDE. CA 92503 SALON 119 AND SPA 
SALONA SPA PALM DESERT. CA 92260 HOME SAFE & SECURE 119 N. INDIAN CANYON 
2372 W. RAMSEY. SlC. B CRUSlNT'S BESTWAY HEATING & AC 39113 VIA CADIZ DR 
BANNING, CA 92220 AUDIO VIDEO 2403 ALHAMBRA ST. co. MURRIETA. CA 92563 PALM SPRINGS. CA 92262 
TECHNOLOGIES NORCO. CA 92860 4441 FAIRBANKS AVENUE 
YOIJNG LEAilNEU 55 VIA DEL ROSSI RIVERSIDE, CA 92.S09 TEQUILA U.S.A & SPIRITS LEE, DEBBIE ANN 
2887 VIOLET DRIVE RANCHO MIRAGE. CA 92270 FRAHM CHRYSLER JEEP 6667 LAKE SPRINGS ST 1360 E. ANDREAS 
SAN JACINTO. CA 92582 DODGE SHALOM CONSTRUCTION MIRA LOMA. CA 91752 PALM SPRINGS, CA 92262 
DFSEm' VALLEY DETAIL 1983 HAMNER AYE. 4235 KATHY AVENUE 
79-520 VARNER RD., STE. 20 NORCO, CA 92860 RIVERSIDE. CA 92509 
INDIO, CA 92201 
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INLAND EMPIRE People and Events 
Tanya Phillips with fnends and ambassadors are ready to 
dance away at the newly opened Paseo Ballroom Dance 
Stud1o Located at. 73330 El Paseo, Palm Desert. (760) 
776-8250 
The Grand opening of Dr. Hedyeh 
Golshan's office located in Rialto. 
Tenet Healthcare 
Corporation 
announced Dan 
Bowers as chief 
executive officer of 
John F. Kennedy 
Memorial Hospital 
located in Indio 
Chamber celebrates Fat Greek - New chamber member, Nick 
Houvardas, celebrates the grand opening and ribbon cutt1ng cere-
mony of h1s restaurant, The Fat Greek in Yuca1pa. Pictured, left to 
right. Chamber Execut1ve D1rector Pamela Emenger, Chamber 
President Clinton Brown, N1ck Houvardas and h1s son, N1cholas, 
Mayor Dick Riddell, Chamber Director Malissa Grinnals, and 
Chamber Member Eric Cooper Smith. 
David Archer, (left) Pr~s!dent/CEO is pictured with the award recipi-
ents from h1s left: Chnst1 Salamone accepts award for the La Quinta 
Arts Found.ation-Non-profit of the Year; Linda Evans, outgoing 
Board Cha1r and JFK representative; John Pena JFK Board Member 
accept JFK Memorial Hospital's award for Bus1ness of the Year· Siah 
Nix accepted the award presented to the Boys & Girls Club of La 
Quinta for Community Service of the Year; and Wendy Winder was 
awarded Ambassador of the Year. 
The Lorna Linda Farmers Market is a great place for fresh food, 
mus1c, meet and greet friends and family. The Lorna Linda 
Farmer's Market is held every Sunday from 9:00am to 2:00pm on 
Barton Road between Lorna Linda Drive and Benton Street. 
Summ.:r IS alnw~t 0\ .:r. 
Dav..,, or at l.:a..,t davlu!hl. 1~ less 
.:ach da) and. 1 .:s: s<;on th.: 9') 
- 100 h.:at \\ 1ll b.:gin to cool. 
HO\\C\<:1. don't fr.:t and don't h.: 
sad. thcr.: is tim.: enough hdor.: 
n11(1 fall for a gr.:at lat.: summer 
fall g.:t-<1\\a). ~11\m<:\Cr. mon<:) 
1~ short .1irhn.: llck.:h an: out 
ol the quc~tion (not to mcntwn 
tun.: rcstnctions). A gr.:at r.:e-
ommcndation: You ean .:njo)- a 
full thr.:.: or four day. fun-filled 
vacation on only one full tank of 
gas from anywhere in Riverside 
or San Bernardino. Where is this 
spot. you might ask') I believe it 
is right in front of our noses--
TEMECULA! 
Your days can be filled by 
golf. wine tasting. adventurous 
dining, hot-air ballooning. con-
cert enjoyment, gambling, even 
fishing and water sports. Let 
Temecula be your next destina-
tion for a most enjoyable and 
affordable fun get-away. 
Wineries and Winery 
D.in.in& 
Plan a tour of wine tasting of 
any or all of the 21 different 
wineries in Temecula. The 
micro climate of this region is 
perfect for grape growing and 
wine production. Many of the 
\\ 111crics offer tasting (for a small 
fee) as \\CII as tours including 
great rcsuurant thnmg. Here 1s a 
short hst of not to-m is~'' 111cnes: 
D=Dmncr T=T;Ning .md 
G=Frcc glass 
• C.llla\\a) (founded by 
pro-golfer Ely Calla\\ a) in I lJ6H) 
I' 
• C huron (also has an 1nn) T 
• rail-ncr T & G 
• Bail\ T, G. D 
• Hart' (founded in N70 hr 
Joe Hart and remain1 a jamilr 
mmed and opt' rated H'iller\') T & 
G 
• Kcy\\a)s (founded in 
I lJXlJ\ T & G (Vote: Sec clo.ll'·llfl 
1tor.· on pa~e n. J 
• Ponte Family Estate 
(opcneu '2003) T. G. D 
• South Coast Winery is a 
resort. spa. winery and a maJOr 
venue for weddings T. G. 
Catering 
• Thornton (opencu 1988 
and most kno\\n for their 
Champagne, as \\CII as their 
restaurant by the same name. 
Features a summer concert series 
T.G.D 
• Wilson Greek (family 
owned) T 
A full review. tour and tast-
ings of the above 10 wineries 
will take a full day and a half. 
Plan. however. a lunch on one 
uay and dinner on the other day 
(both at the wineries. of course) 
t\\ 0 
a 
Temecula 
w incries 
otTer \\inc 
on 
0 I 
Ra1nbow 
Canyon Road. 
and the phone 
number is 
(760) 7'28-
9100. 
tastmg for f-:~"""'1;::;;:; • Embassy 
\ ou to :=::=::::=:::~~~==~~======: Suues Hotel ~ a 111 r I c I Temecula Creek IIIII Re.l(lrt I T h e 
the diller- E m b a s s ) 
cnt \\ mes the) prouuce. \ 1ost 
wmcncs offer \\;me tasting for 
under S I 0. anu that usual h 
mcluues tasting S-6 different 
\\ ines. In addition. some w mcr-
Jes mclude a free soU\enir \\inc 
glass wuh the tasung. In addi-
tion to the ,lhO\ e \\ J~erics. there 
Suites Hotel is part of the 
Lmhassy Hotel chain. It is vef) 
affordable anu com ementl) 
located 1n the center of the 
Temecula Valle\. It 1s located at 
'29~-ts Rancho 'california Road. 
and the phone number is (951) 
676-5656. 
arc also II other fine \\; ineries r--------------,., 
to visll if your stay is longer. 
Water Sports. Fishine 
and Hot-Air Balloonine 
All of the above acti\ ities 
can be found at Skinner Lake 
just cast of the wineries on the 
same road. 
Places to StaJ 
I am only going to suggest 
and recommend the following 
three places to stay: however. 
there arc many more that arc just 
as nice in Temecula: 
• Temecula Creek Inn Resort 
Sits on over 300 acres of country 
ranch beauty and features '27 
holes of championship golf. 
Meeting facilities avail-
• Pachanga Casino 
,-------------_.-, able. as well as a IRO-
A mega hotel and Indian 
gaming casino. It is located lit-
erally nine minutes from the 
wineries. This casino has at least 
3.000 slot machines. four restau-
rants. multiple bars. and a show-
room seating over 1,000. 
Pachanga Casino books big 
name entertainers. They have 
even book Bob Dyan-yikes! 
The casino is located at 45000 
Pechanga Parkway, and the 
phone number is (951) 587-
0484. 
year-old quaint stone 
house: a perfect setting for 
wedding receptions and 
unique private dinners. 
Dining at Temecula Creek 
Inn Resort is located at the 
award winner Temet Grill. 
This inn is quiet luxury 
with great dining, and 
~~~~!!!!!!~~~~!!!!!~~~~~ without the golf, at a very 
;: affordable price. ~...-____ r._'h_o_r_n_to_n_~_in_e_,...:...._· ___ -.~I Temecula Creek Inn is 
So now you have a little taste 
of why I really like the Temecula 
Valley-and only a little more 
than an hour from my home. 
For more information go to 
Temecula-wineries com. 
